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Preface 

Watch the Big Dogs 

This is a guide for independent creators.  To use a pet analogy, independent creators in 

today’s market are the Terriers, whereas the conglomerate publishing giants are the Great Danes.  

See where I’m going with this?  These big dogs control a lot of territory, and they also require a 

lot of specialized care and feeding to keep them in the running.  The small independent creator or 

creators, however, can only work alone or in small packs in order to compete with these giants. 

As a creator who has run with the big dogs before, I know how they plan, think, and 

work.  However, it is as an independent creator and publisher that I want to share my experience, 

strength and hope for all those little Terriers out there who want to know how they can compete 

in this New Age of publishing.   

This guide is exactly that:  it will serve as a step-by-step tour through the offerings that 

are out there for the independent creator.  Whether you’re a writer, composer, visual creator, 

photographer or musician, you are probably wondering how multimedia can assist you in your 

career goals.  I am here to show you how you can apply your skills and feature your craft in an 

attractive, inexpensive way in order to compete with those behemoths out there who are steadily 

losing out to those independents who have the savvy and initiative I am going to show you how 

to apply. 

Of course, if you don’t want to be an independent creator, that is your choice.  When I 

was a young man, I wanted to be like Stephen King, James Patterson and Elmore Leonard, but I 

was secretly hoping to be more like J. D. Salinger.  Why?  In my youthful, idealistic way, I saw 

Mister Salinger as a man who was the consummate creator.  Now that I know more about Jerome 

David Salinger (I even took a graduate course on his work taught by a Hindu), I am even more 

certain he would like my book.  Whereas King, Patterson, and Leonard became “household 

names” in the publishing arena (no small feat), there are independents and rising stars who are 

making it alone and who are even poised to outlast the corporate names because of the reasons I 

shall now cover. 
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Introduction 

How to Use This Book 

This book will explain how any creator can use electronic media to enhance his or her 

work.  The tidal shift in publishing has now made it mandatory for you to learn these skills.  This 

book will serve as both an introduction and “how to” guide in order to implement the variety of 

technologies out there for you to employ in your quest to create a modern work of art.  Whether 

you’re a musician, architect, writer, photographer, screenwriter, or any other person who 

believes he or she has a specific goal to achieve or brand to establish, then you will want to 

follow the steps in this book.  Yes, there are steps to follow, and I hope you can follow them to 

achieve your aims.  If you happen to know how to do any of the recommended steps, then skip 

them.  They will be placed in order for a reason, however, and I will explain why as I go through 

them in each chapter. 

Many of these steps will include links to web sites.  Just “click-and-go.”  Others will 

include video tutorials.  Just “click-and-play.”  I will also be advising you concerning how to 

accomplish certain objectives necessary to create the best look.  This advice will be backed-up 

with concrete examples, so you can see what eBooks that use this advice look like. 

Finally, this book is based on collaboration.  No enhanced (.epub3) book can be created 

without the help of others.  Therefore, I will also be suggesting ways to use others to assist you 

in featuring your creative services or products. 

The Goal of This Book 

This book is a text to be used in conjunction with the advanced online course available at 

EMRE Publishing, LLC.  Taken together with the free creative writing course, students will 

learn how to use the sources and techniques taught to them to create an ePub3 multimedia 

eBook, with the ultimate goal of implementing the created content using our exclusive ePub3 

Creator’s Studio.  This innovative studio of the latest templates and tools will give developers all 

the resources needed to brainstorm, outline, develop, convert and upload their final project into 

the Embellisher eReader Mobile Marketing App. Your completed ePub3 multimedia eBook can 

then be sold and distributed using your own tailored version of Embellisher or our branded 

version.  

 

http://emrepublishing.com/membership-account-2/membership-levels/
https://emrepublishing.com/embellisher-ereader/
http://emrepublishing.com/purchase-plans/
http://emrepublishing.com/author-publisher-plans/
http://emrepublishing.com/author-publisher-plans/
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Chapter 1:  eBooks and Interactivity 
When Amazon began selling books online, it was the advent of a new frontier for 

independent publishers.  The sales paradigm was changing, and small and individual book 

publishers no longer had to wait for the slow and unwieldy process of publication offered by the 

“big dog” publishers.   

To gain an historical perspective on how much eBook publishing has changed, you can 

watch this slideshow.  What this means is that the individual creator is no longer held captive by 

the eBook.  Instead, the eBook has become a platform whereby the creator can exercise his or 

her talents and put them on immediate display. 

As a result of this explosion of interactivity, I have worked with professionals in my own 

business, English Majors Reviewers and Editors, LLC (EMRE Publishing), to determine the best 

way to produce this next-generation of eBooks for the client.  There are many tools out there, but 

this book is aimed at you being able to focus on exactly what you want to present to your 

audience (readers are not going to be “merely” readers anymore), so you should realize that the 

first lesson to be learned to create interactive titles is that there are professionals who can do it 

much better than you! 

In addition, you must realize that you need to develop your eBook with the largest 

audience (and their digital readers) in mind.  Many people make the mistake of getting fixated on 

one format; for example, “flip-books,” and then when they’ve put two years of work into layout, 

design and development, they discover that these books are open to theft and have a very limited 

Digital Reader Range (DRR).  

The first purpose of digital technology is to make it available to as many digital platforms 

as technically possible.  In other words, you can have the best interactive eBook in the cosmos, 

but if can be read on only one platform, it will not be circulated and/or sold to its optimum 

potential. 

Interactive Means Involvement  

I have seen many so-called “interactive” eBooks that do not get the reader involved in the 

story.  The entire purpose of having interactivity is to get the reader participating in what you are 

presenting.  For example, the success of the “Choose Your Own Adventure” franchise hinged 

upon the idea that the reader could select where the plot should go during crucial moments in the 

plot of the book.  This type of book was first popular during the paper era.  It has since taken on 

a new look today, but the concept is still the same.  There have also been many knock-offs on the 

concept, as you might imagine.  Without the concept of putting the reader into a choice-making 

situation, these books would have never been as popular. 

That brings me to rule number 1:  Always make the reader integral in some way in your 

story. 

http://www.tiki-toki.com/timeline/entry/49169/Evolution-of-fixed-layout-ePub-format/#vars!date=2011-06-07_00:00:00!
http://flippingbook.com/
http://www.amazon.com/Cave-Time-Choose-Your-Adventure/dp/0553232282/ref=tmm_mmp_swatch_0?_encoding=UTF8&sr=&qid=
http://www.cyoa.com/
http://www.choiceofgames.com/category/our-games/
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In my first book for Harcourt-Brace in 1996, I created many writing exercises to help the 

author of multimedia acquire the skills needed to compose with all the senses in mind.  With this 

new generation of eBooks now a reality, this skill is crucial.  Now that I do this in my business, I 

can show you how it’s done in practical ways.   

Hypothetical Example:  In each chapter, I will invent a hypothetical story to use to 

elaborate upon and give concrete examples of the techniques being discussed.  In this unit on 

“interactive involvement,” I will use the first mystery I wrote in my Detective Pat O’Malley 

Steampunk Mystery Series, Forevermore.  Many of my clients want to have an “interactive 

make-over” done on their old technology eBooks, so I do this with their books as well.  I don’t 

want to use an actual example because of copyright issues, so I will use my own work.  In this 

example, I have a basic mystery story, and the synopsis of it can be summarized: 

Living in Poe’s Cottage in the Bronx following the Civil War, a Medal of Honor winner 

reads a strange note hidden on the bedframe and decides to prove that his former 

employer before the war, Edgar Allan Poe, was murdered in Baltimore, 1849, and while 

solving this mystery, this new sleuth must confront the most dangerous serial killer in 

1865 New York City, and the detective must also learn why he can’t be intimate with 

women. 

Sight Sense 

The most overused sense is the sense of sight.  As a fiction writer, I soon realized the fact 

that sight can only get you so far when you describe.  In the multimedia book, the sense of sight 

is crucial to do the following: 

• Show a specific individual to establish visible character traits. 

• Show a specific setting to establish where we are in the scene. 

• Show a variety of processes in order to instruct the reader about how something is done. 

• Show specific objects, animals or insects that are related to your story and/or character in 

some way. 

With multimedia, a picture of something can mean a frozen snapshot, a movie, or an 

artistic rendering of something in an abstract way.  What must be emphasized is the fact that the 

visualization aspect of the senses is only one way of viewing the world.  Yes, movies bring in the 

element of sound, and yet we are still limited in our total experience by three other senses. 

Taste, Touch and Smell Senses 

These are the senses that are tricky to approximate in any multimedia experience.   Think 

about this.  One cannot technologically (as yet) allow the person who is experiencing your 

enhanced eBook to taste something, touch something or smell something.  In the near future, 

there may be ways to use one’s brain to send a message that gives you the sense of smelling a 

http://www.amazon.com/The-Digital-Scribe-Writers-Electronic/dp/0125122551/ref=pd_rhf_gw_p_d_3
http://www.mobygames.com/images/shots/l/500155-dark-tales-edgar-allan-poe-s-the-black-cat-macintosh-screenshot.jpg
http://youtu.be/GKN_I6ouswg
http://th04.deviantart.net/fs70/PRE/i/2012/248/2/7/edgar_allan_poe___black_cat_by_thredith-d5dqhvk.png
http://www.popsci.com/technology/article/2012-12/ibms-predicts-cognitive-computers-enhanced-sensory-perception-next-five-years
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rose, or touching a rose petal, but we have not reached that point.  Until then, we as creators have 

to use other techniques. 

How to approximate taste: 

• Use images that approximate the tasting experience.  (This is a biased image.) 

• Describe in words, using adjectives, metaphors and similes, the experience of taste. 

• Show a film clip that approximates the taste.  (This is an unbiased movie.) 

How to create an involvement in taste: 

• Have the main character in your piece experience the taste of something. 

• In my example with the Forevermore, I can have my Detective O’Malley describe taste 

of eating salt pork and hardtack during his service in the Civil War.  Or, I can show 

through an image or movie a visual approximation of eating this food. 

• To get the involvement you need, you must show how this experience relates to the story 

or to the character’s development in some way.  Perhaps this food was a way to prevent 

O’Malley’s starvation.  Maybe another member of the troop saw the food as poisoned by 

the Rebels, so a valuable lesson was learned.  Allow the reader to make the choice and 

then read about the consequences.  This is authentic involvement. 

How to approximate touch: 

• Use images that approximate the touching experience. 

• Describe in words, using adjectives, metaphors and similes, the experience of touch. 

• Show a film clip that approximates the touch sensation. 

How to create an involvement in touch: 

• Have the main character in your piece experience touching something. 

• In my example with the Forevermore, I can have soldier O’Malley touch the soft fur of a 

rabbit’s foot during a battle.   

• Allow the reader to choose what O’Malley touches.  Give several options from a drop-

down menu and show the result of each choice in some way (image, film clip, 

animation). 

How to approximate smell: 

• Use images that approximate the smelling experience. 

• Describe in words, using adjectives, metaphors and similes, the experience of smell. 

• Show a film clip that approximates the smell sensation. 

http://myoldadz.com/images/sunkist19651210.jpg
http://www.hybridrastamama.com/2011/12/150-words-to-describe-the-taste-of-food-to-children-and-adults-alike.html
http://youtu.be/sPBnbf4xoBA
http://myweb.midco.net/~mr_h2/hardtack-eater.jpg
http://youtu.be/t1IRsa5t95c
https://encrypted-tbn3.gstatic.com/images?q=tbn:ANd9GcT-eTE3EPtCc2-YYPgQKIyJ76a1_3uxUTain4fuzSnByKTasXKO9A
http://www.wattpad.com/31642315-yuffie's-writing-how-to's-how-to-describe-touch
http://youtu.be/nlUnhxWPSEE
http://www.hongkiat.com/blog/drop-down-menu-30-free-scripts-to-enhance-header-navigation/
http://www.hongkiat.com/blog/drop-down-menu-30-free-scripts-to-enhance-header-navigation/
http://www.theperfumemagazine.com/NOV2011/man_smelling_flower.jpg
http://wordobject.wordpress.com/2011/04/16/words-commonly-used-to-describe-sounds/
http://youtu.be/RYkSvNKdyBM
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How to create an involvement in smell: 

• Have the main character in your piece experience smelling something. 

• In my example with the Forevermore, I can have O’Malley smell brothel Madame 

Rebecca Charming’s blond hair. 

• Allow the reader to choose what O’Malley smells.  Give several options from a drop-

down menu and show the result of each choice in some way (image, film clip, 

animation). 

I will save the last sense (sound) for the next chapter.  Always keep in mind the 

involvement of the reader for all of the senses you create in your story.  Whether you’re creating 

a product promotion, a fictional story or a presentation to convince investors on Kickstarter, you 

must get your reader to click or make choices in same way, shape or form. 

http://www.kickstarter.com/
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Chapter 2:  Musical Accompaniment 
When Booktrack began doing business in New Zealand, many people were wary that 

having music and sound effects inside an eBook would detract from the reader’s experience.  

There have been several harsh critiques of the books, and I believe that we must take a closer 

look at the way the technology is applied before we can make judgments. 

The reality of the current market place is that readers are changing their habits.  Younger 

people, and older people who adapt well to new technology, have embraced the idea of music as 

a way to improve their reading experience on the Internet as well as on their tablets and iPads. 

As to whether or not sound effects and ambient sounds will also work is another value-based 

judgment. 

The first task in this chapter is to see how a musical track playing in the background of 

your book can help or hinder the reading experience.  I will withhold my discussion of the 

specific use of Booktrack until Chapter 10, when I will discuss its use as a promotional tool.  

Until then, let’s take a look at how the musical track can detract from the reader’s experience. 

The Ways Music Soundtracks Can Detract from the Reader’s Experience 

As an author, I always listen to music when I create.  I am now listening to the radio 

selection of Spotify.  With this handy app, one can tune-in to a favorite genre of music or enjoy a 

prepared playlist of tracks.  In fact, I included a hypertext link to a playlist of “Best Steampunk 

Music” inside the first version of the fourth mystery in my Detective Pat O’Malley Steampunk 

Series, Steam City Pirates.  You can also read a sample of the enhanced version of this book.  

This brings me to my first point of possible distraction.  If I had placed this playlist inside 

my novel so that it began playing when the book was opened, then this would certainly impose 

upon the reader’s experience.  However, adding the playlist as a link that is optional would not 

impose.  If the reader wants to listen to tracks, then he or she can simply click and go.  

The choice of tracks can also be a problem.  For example, perhaps your novel is a 

mystery with a lot of suspenseful moments.  If you choose a track that conflicts with this tone, 

such as rock-and-roll or New Age, then this would not be affective.  One of the most interesting 

book delivery systems is the BookTrack cloud software.  In fact, I will be covering this system in 

detail in Chapter 9.  Even though I will show you how you can add a musical soundtrack in your 

Kindle Fire and iOS books, it’s good to keep BookTrack in mind to see how it’s done 

effectively. 

A second distraction by soundtracks can be when sound effects are used too much or are 

not used appropriately.  For example, say we have a mystery or thriller, and we place sound 

effects inside every scene.  Every step our sleuth makes is heard, every car horn and every 

squeaking floorboard.  This kind of overuse of sound effects will certainly distract from the 

reader’s enjoyment of the book.  On the other hand, if too few of these sound effects are used, 

http://www.booktrack.com/
http://www.wired.com/gadgetlab/2011/08/bad-ideas-booktrack-adds-sound-effects-and-music-to-books/
http://www.theguardian.com/books/2012/apr/16/booktrack-ebooks-sensuous-andrew-motion
http://www.spotify.com/
https://www.amazon.com/Steam-City-Pirates-Jim-Musgrave-ebook/dp/B00XPRKH7Q/ref=sr_1_2?ie=UTF8&qid=1502899972&sr=8-2&keywords=steam+city+pirates+musgrave
https://emrepublishing.com/embellisher-ereader/?bookid=9
http://www.booktrack.com/
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the opposite result happens.  The reader is distracted because he or she doesn’t understand the 

sound when it occurs.  It seems out of place if it’s not done right. 

Filmmakers have known this for a long time.  There is a delicate balance the editor wants 

to achieve in scenes, unless there is a need for a comic effect.  We will now turn to how one 

makes effective use of soundtracks. 

The Ways Soundtracks Can Be Used Effectively 

The music soundtrack should be appropriate to the genre of book.  I often read to 

classical music, so it is my opinion that most classical music can make good soundtracks.  Of 

course, if your title is Science Fiction, then you would want to have a more suspenseful track of 

classical such as Also Sprach Zarathustra.  This was used quite effectively, of course, in the film 

2001:  A Space Odyssey.  The key to this kind of use is to make the music fit what is happening 

on the page. 

When the crescendo is finished in your book, then you would want to switch back to a 

background music that is less intrusive and mellower.  In a mystery or detective yarn, for 

example, soft jazz works quite well.     

Any musical accompaniment must always follow along with what is happening on the 

page.  If it’s a love scene, then soft violins or mellow jazz could be used.  If it’s adventure, then 

exciting music can be chosen from places such as Soundcloud, which has royalty-free soundtrack 

music available for download.  The following music sources have handy search engines you can 

use to acquire the music you might need for your enhanced book: 

Audio Nautix – All music in this online collection created by Jason Shaw.  Released 

under Creative Commons license 3.0 

AudioFarm  – Upload your own music or download from independent creators. 

Brainy Betty – Hundreds of free PowerPoint templates, backgrounds, animations, music 

for presentations, royalty free photos, tutorials, flash and video introductions, & teacher 

resources. 

ccMixter – Download, sample, cut-up or share 

Free Music Archive – (I recommend searching by genre on this site.) 

Free Stock Music – 100% free video production music 

FreeSound – Collaborative database of Creative Commons Licensed sounds. 

Freeplay Music—Free use for attribution. 

Getty Images–In addition to royalty-free photos and videos, the site also has good quality 

royalty-free music, too. 

Incompetech by Kevin MacLeod 

http://youtu.be/r9iCHKhBU5s
http://youtu.be/e-QFj59PON4
https://soundcloud.com/
http://www.audionautix.com/
http://creativecommons.org/licenses/by/3.0/us/
http://audiofarm.org/
http://www.brainybetty.com/
http://ccmixter.org/find-music
http://freemusicarchive.org/
http://www.freestockmusic.com/
http://www.freesound.org/
http://www.freeplaymusic.com/
http://www.gettyimages.com/
http://incompetech.com/m/c/royalty-free/
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Jamendo – Free music downloads for private use & royalty-free music for commercial 

purposes. 

Legal Music for Videos – Creative Commons 

Moby Gratis – A project by ambient/electronic musician Moby, this site has high quality 

music that can be used for free for non-profits and students. 

Partners in Rhyme – Royalty-Free music & sound effects 

Sea Breeze Computers  – page of multiple links 

SoundBible- Free sound clips, sound bites, and sound effects 

Bensound–Free music, organized by genre.  Uses Creative Commons licensing/ 

Pond5—Both royalty-free and music for purchase. 

http://www.jamendo.com/en/?p=tags
http://creativecommons.org/legalmusicforvideos
http://mobygratis.com/film-music.html
http://www.partnersinrhyme.com/
http://www.seabreezecomputers.com/tips/freemusic.htm
http://soundbible.com/
http://www.bensound.com/
http://www.pond5.com/
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Chapter 3:  Free versus Paid Art 
To open this chapter, take a look at the timeline on the issue of making the Internet free 

versus a paid venue.  As you can see, the proverbial “can of worms” has been open for a long 

time.  In fact, the current Net Neutrality issue has brought all this confrontation to somewhat of a 

head. 

What this means to the independent creator is also up to conjecture.  To summarize it, if 

you are a large independent online site that uses a lot of bandwidth, then this ruling, if enforced, 

will mean you most certainly would be effected.  However, most independents are small 

providers, and the issue of bandwidth is not very important.  The issue of free speech is much 

more important to the Indie creator.  Nobody but conspiracy theorists seem to believe free speech 

will be stifled by the Net Neutrality decision, so this is good news for the independent creator. 

However, there are other related issues that directly make being a creator a quite 

controversial enterprise.  The first issue is piracy.  The second issue is streaming services. 

Piracy is Always Present 

Ever since the digital revolution became a reality, there were those people who viewed it 

as a medium of free exchange.  The government first established the Internet, and the educational 

establishment quickly followed.  They would offer free documents and other media for the 

public to view, and so the idea that the Internet was a “land of the free” soon became prevalent. 

This is not piracy, of course, but many pirates of content use the ideas of “open source” 

and “sharing” to rationalize stealing copyrighted material.  Let’s take music as our first example. 

We all know most music creators are also live performers.  Therefore, they have a way to 

make money from their work other than recording sales.  Visual creators such as architects and 

fine art creators also can make money from their work by having it shown or constructed.  These 

same creators lose money, however, when it comes to putting their work on the Internet.  There 

have been horror stories about using the streaming sites like Pandora.  In addition, there are the 

millions of songs that get “put up in torrents for sharing,” and yet we all know most have been 

pirated.   

The rule for music on the Internet should also apply to any creator who decides to place 

his work online for commercial sales.  You should expect a certain percentage of your work will 

be pirated.  Of course that doesn’t mean you should make your work available without any kind 

of protection, including licensing and digital rights management techniques.  Even after using the 

most secure rights management, there are those who will steal your work, copy it by any means 

necessary, and put it out for sale.  Only those with deep pockets have the wherewithal to protect 

their interests in court and by using “cease and desist orders.” 

I want to discuss a way the independent creator can protect his or her work and also 

establish a friendly relationship with your audience.  This idea weaves into my overall purpose in 

http://www.tiki-toki.com/timeline/entry/137402/Money-Art-Paid-vs-Free-Content-and-the-Internet#vars!date=1996-06-01_00:00:00!
http://www.wired.com/threatlevel/2014/01/court-kills-net-neutrality/
http://blaiselucey.com/2014/01/24/net-neutrality-meaning/
http://thetrichordist.com/2013/06/24/my-song-got-played-on-pandora-1-million-times-and-all-i-got-was-16-89-less-than-what-i-make-from-a-single-t-shirt-sale/
http://en.wikipedia.org/wiki/Digital_rights_management
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this book of teaching you how to use electronic media to your advantage, so I am enjoying this 

part of the book immensely!   

In my business at English Majors Reviewers and Editors, LLC, (EMRE Publishing) I 

consult with creators to put their work into enhanced eBooks and apps.  One of the main reasons 

why this is an advantageous means of publication is the security issue of piracy.  Most DRM 

protection is useless for independent digital publishers.  It may protect you from the honest 

brokers, but these people would just as likely abide by a simple plugin such as icopyright.   

What you do want is security in your app’s development.  Leave the online security issue 

to your distributors such as Google Play and iTunes.  My developers are well aware of the 

security tools out there and the proper developer rules:  Android and iOS.  Unless you’re a 

competent developer, I would suggest that you make certain your hired people know their 

security procedures well.  You never want your customer coming back to you saying his personal 

information was compromised or that a hacker was able to enter through your app. 

Streaming Services 

The way many providers of videos were able to overcome the long download times was 

to create streaming servers and players.  Streaming technologies like Adobe Flash, Apple 

QuickTime, and Microsoft Windows Media and Silverlight all include certain common 

components in their solutions. These include a player to play the media on the viewer's computer 

or mobile device, a defined file format or formats that the player will play, and often a server 

component that offers features like digital rights management and live streaming. 

In the early days of the streaming media market, the mantra for virtually all companies 

who distributed streaming media was "do it yourself" (DIY). That is, companies encoded their 

videos, created their player, hosted their streams, and maintained the streaming server that 

distributed the streams. This was possible because there was one de facto technology, however it 

evolved over time, and a relatively homogeneous target user. 

The streaming media market has become much more complicated, with competing 

technologies like HTML5 and Flash, and a much more diverse universe of connection speeds 

and playback platforms. The ability to harvest effective marketing data from streaming media 

consumers has also increased exponentially. This complexity has increased both the CAPEX and 

personnel cost of effectively delivering streaming video. 

As a result, many organizations are turning to online video platform (OVP) providers like 

Brightcove, Sorenson, and Ooyala to serve as turnkey streaming providers. Operationally, you 

upload your videos to the OVP, which encodes them into the formats necessary to serve to your 

target viewers. The OVP provides customizable players for a range of target platforms, including 

Flash, HTML5, iOS, and others, and embed codes for integrating the player into your web site. 

The OVP hosts the necessary servers for delivering the streaming media to the consumer and 

also provides media management and analytics packages. 

http://icopyright.com/
http://developer.android.com/tools/help/proguard.html
https://www.securecoding.cert.org/confluence/display/java/Resources+for+new+Android+app+secure+coding+rules+and+guidelines
https://www.owasp.org/index.php/IOS_Developer_Cheat_Sheet
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Interestingly, a number of companies also use user-generated content (UGC) sites like 

YouTube and Vimeo for a subset of these services. For example, many of the videos presented 

on IBM's website are hosted by YouTube. This approach has multiple benefits, including 

decreased CAPEX and personnel costs associated with hosting the video. In addition, since 

YouTube is developing their player for millions of streaming producers, they can quickly 

incorporate new technologies. For example, after the launch of the Apple iPad, YouTube was 

one of the first services to support it, allowing IBM to deliver videos to the new device simply by 

updating their embed code. 

IBM's videos are also exposed to the YouTube viewing community, with impressive 

results. For example, as of early March 2011, on the IBM Smarter Planet YouTube channel, IBM 

had accumulated more than 3,757 subscribers and more than 2 million video views. The most 

popular video, "IBM and the Jeopardy Challenge," had been viewed 613,849 times. While these 

numbers pale next to the raw exposure of TV advertising, these are all opt-in viewers who chose 

to watch the videos, and the cost of the YouTube channel is a tiny fraction of television 

advertising. 

Independent creators are most likely going to use videos provided at YouTube and 

Vimeo, but the copyrights are problematic.  Therefore, Indies must be aware of the free image 

and video web sites where they can acquire free media to use in their projects. 

Free Images and Video Clips 

Indies also have to find ways of searching and finding the images they use in their 

productions.  There are a variety of sites that offer royalty-free images, but I want to sincerely 

first offer you an argument whey you might want to consider hiring a visual artist or 

photographer to do your work—especially if you’re planning to use the image for your cover. 

When I work with authors and publishers to create enhanced versions of their eBooks, we 

always consider what is needed to focus on the book’s main purpose or theme and the characters 

involved in the telling of that story’s theme and purpose.  Despite the many web sites where you 

can search for images and clips, there is really nothing better than a graphic done to your specific 

instructions in order to capture exactly what you need to capture. 

However, Indies are often on a limited budget, so I have done the research to provide you 

with some places you can go to get quality images and clips to use in your projects.  Pay 

attention to the site’s policies to determine what kind of copyright protection is on each image 

that you use.  You certainly don’t want to have any “cease and desist” or lawsuits coming your 

way at a later date for using something illegally. 

Image Sources 

General Free Image Websites 
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Wikimedia.org. With more than 17 million media files available and guaranteed Creative 

Commons (CC), this is a great place to find quality images (though many strike me as non-

professional). 

Flickr: With a wealth of images and a simple advanced search for CC images, Flickr is a 

go-to for tapping into millions of images. 

Morgue File: Some great images, but you must click on each image individually to 

determine if it's available under Creative Commons. I found about one in seven images were CC, 

but many of those were still not available for commercial use. (Morgue does offer HTML for 

posting the image, though, which I found quite helpful.) 

Unrestricted Stock: A mix of stock photos and vectors, this site is entirely free and 

everything may be used for commercial purposes according to their license agreement. I wouldn't 

say there are a ton of options on this site, but everything I have seen is of good quality. 

Pixabay:  Thousands of great images all free and in line with creative commons for 

commercial use. I found their search function superior to other internal image search engines. 

FreeDigitalPhotos.net: Only the small sizes of images are free. And keep in mind they 

require attribution on all free images used (HTML code is offered too) and your email address 

must be provided. 

USA.gov: By far the most random site on this list, the U.S. government has provided a 

list of sites with images on offer from the national archives to NASA. They warn not all images 

on the sites are 100 percent public domain, so double check. However, I've sniffed around about 

four sites and they are practically begging me to take the images. 

StockPhotosFree.com: They say the images are "royalty free" and guarantee they can be 

used for commercial purposes. Unfortunately, I'd argue the quality of these stock images are the 

same as what I'd take on a holiday. 

Foter.com: Great range of images (but searches for "coffee" brought up a surprising 

number of images of young girls in suggestive positions/situations).  You can search for CC 

images specifically permitted for commercial use with the tick of a box. 

FreeMediaGoo.com: Minimal selection, very few themes. I wouldn't use it, despite being 

royalty free. 

Deviant Art: This site is full of stunning images; the community creating and curating the 

site enjoy fantasy, role play, Lord of the Rings, etc. The section of the site dedicated to CC 

images is a bit difficult to navigate and they actually encourage you to use Google to search it 

with the query string: "This work is licensed under Creative Commons." 

FreeRangeStock: Royalty free images abound, about 50 percent quality to 50 percent 

novice. They make you jump through hoops to download images while promoting their brand via 

your social media accounts, so just scroll down the pop-up download window to ignore the cries 

for promotion. 

http://commons.wikimedia.org/wiki/Main_Page
http://www.flickr.com/search/advanced/
http://morguefile.com/
http://unrestrictedstock.com/
http://unrestrictedstock.com/use-agreement/
http://www.freedigitalphotos.net/
http://www.freedigitalphotos.net/
http://www.usa.gov/
http://grin.hq.nasa.gov/
http://www.stockphotosforfree.com/
http://foter.com/
http://www.freemediagoo.com/
http://creative-commons.deviantart.com/
http://freerangestock.com/
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Pdphoto.org: Public Domain Photo supplies a range of images, though I'd argue the 

search function is a bit inaccurate and the quality of images is not high. 

 

Niche Photography 

Photoeverywhere.co.uk: Images are geographic specific and free and easy to download; 

the photographer asks for a link as credit. 

BigFoto.com: Images based on locations around the world. They ask for a link back in 

return and that's it. I'd suggest the images aren't always as sharp as I'd hope, but there is great 

breadth in the countries and local people on offer. 

FromOldBooks.org: Excellent resource for vintage images scanned from old story books. 

Produced before copyright laws became a hindrance, they're free to all to use! 

Animalphotos.info: Images of animals, categorized like a directory, all under Creative 

Commons.  

CarPictures.cc: Lots of pictures of cars that fall under Creative Commons. The quality of 

the images is quite good. 

Openclipart.org: Gorgeous clip art for unlimited commercial use, all royalty free. 

Clker.com: Free clip art available for commercial use. Don't get hung up on the retro 

Web design, this site has a lot on offer. 

Flickr Search Engines 

JohnJohnston.info: Notably simple, pulling from Flickr. The site ensures all images also 

feature the simple embed code, complete with attribution link. 

CompFight.com: A search engine which can filter for only CC images on Flickr, as well 

as separately showing some paid for Shutterstock images. 

Search.CreativeCommons.org: A great place to search for creative commons images 

across Flickr, Pixabay, Google Images, and Open Clip Art Library. While you can only do a 

search through one CC supplier at a time, it's a great starting point. 

Photopin.com: Created to help bloggers easily and correctly attribute photos, Photo Pin 

offers one of the more seamless user experiences on this list. Be sure to select the "commercial" 

tick box to search for CC images. (However, at the end of the day they are just another site 

utilizing Flickr's API to present photos in an alternative view.) 

Alternative Image Websites with Images to Mention 

http://pdphoto.org/
http://photoeverywhere.co.uk/
http://www.bigfoto.com/
http://fromoldbooks.org/
http://animalphotos.info/
http://carpictures.cc/
http://openclipart.org/
http://www.clker.com/
http://johnjohnston.info/flickrCC/
http://compfight.com/
http://search.creativecommons.org/
http://photopin.com/
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The following sites are featured in other posts about "free" images, but they didn't meet 

my requirements of supplying images at no cost with Creative Commons style permission to use 

them for commercial use. 

PicSearch.com: Many images and some filters for file size and layout, however no clear 

division for royalty free CC images. 

PhotoRogue.com: Can't find the image you've got your heart set on? Request a 

photographer take your ideal image for you and negotiate whether Creative Commons is 

applicable directly. 

Kozzi.com: Royalty free, on a credit pricing plan. 

stock.xchng: Recently bought by Getty, these images are royalty free. Great images and a 

decent search function. However, the sign-up process requires a home address, which some 

people may find a bit dodgy. 

What does Creative Commons mean? 

To most people, Creative Commons is synonymous with free media like photos, sound, 

and video. However, Creative Commons is actually a non-profit organization based in 

California, and there are varying levels of freedom associated with media submitted. Check this 

info graphic about how to correctly attribute Creative Commons. 

There are two attributions to look out for if you're using images for business needs. These 

include Non-Commercial (NC) which means not used for business intentions, and No Derivative 

Works (ND) which permit only the original work to be utilized. To ensure the media you wish to 

use is not restricted in any way, confirm the license is a CC, which waives all rights of the 

creator in the public domain. 

Another license with limited requirements is CC BY, which means users can edit the 

work and use it for commercial benefit as long as attribution to the original work is followed. For 

more info on creative commons, click here. 

What does Royalty Free mean? 

Royalty free means piece of media is free of copyright and may be used without paying 

royalty charges or a license fee; however, there may be a one-off payment to obtain the image 

(this is what I noticed on many sites promoting RF images). Please note that with a royalty-

free image the owner still has copyright; they simply grant you a license to use it without paying 

royalties. 

Video Sources 

Bottled Video provides broadcast quality and totally free video clips that can be used in 

your film, video, website, advertisement, live performance, or presentation. Over 12,000 video 

clips! 6/3/2013 Tip: To download the free clips click on the SD link. The HD link takes you to a 

site where you have to pay $25 for the clip. 

http://www.picsearch.com/
http://photorogue.com/
http://www.kozzi.com/
http://sxc.hu/
http://wiki.creativecommons.org/Main_Page
http://foter.com/blog/how-to-attribute-creative-commons-photos/
http://creativecommons.org/licenses/
http://blog.microstockgroup.com/royalty-free-photos-what-does-that-mean/
http://blog.microstockgroup.com/royalty-free-photos-what-does-that-mean/
http://bottledvideo.com/
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Motion Elements provides some very neat looking background stock footage and some 

computer generated background and title imagery. The link above goes to the free section of 

Motion Elements stock footage. The free videos are very good but there are only about 5 pages 

of them. If you stray away from the free videos then the videos cost usually from $20 to $50. 

Vidsplay provides a few very good quality stock video clips that anyone can download 

for free for both commercial and non-commercial projects. 

Motion Background for Free  After you sign up this website offers many moving 

background videos with a 100% royalty free license allowing you to use the backgrounds in any 

type of presentation or video project. 

Stock Footage for Free  This website provides some background loops, and stock 

footage of many different types of scenes and locations including time lapse videos. You can use 

the footage in all types of projects including commercial. 

Movie Tools provides free animated background loops and overlays that look like they 

could be used for news content. 

Partners In Rhyme Free Video Loops  There is a free video HD video loop to be 

downloaded on every page. More being added all the time and soon we will have a main page 

with all videos listed. 

Digital Hotcakes  When you sign up at Digital Hotcakes, they will give away a free loop 

each month. 

GiveMeFreeart.com  A small selection of video clips free to download without 

registration or upselling. 

FootageCrate.com  Lots of great video footage in many genres, Free to download and 

use, no registration. 

Pond5   Download a free HD video clip every week from Pond5.com. Choose a format, 

add it to your cart and checkout to receive the free clip. 

Videvo  British site with free stock footage and motion graphics.     

Next, we will see how playing games can be an additional way to get your readers 

interacting with your content.  It is important to see how all these techniques interrelate, as they 

should always have a focus and purpose in order for you to reap the best advantage and 

outcome. 

http://www.motionelements.com/free/stock-footage
http://www.vidsplay.com/
http://www.motionbackgroundsforfree.com/
http://www.stockfootageforfree.com/
http://movietools.info/
http://www.partnersinrhyme.com/free_video_loops.shtml
http://www.animationsforvideo.com/html/free_3d_animation.htm
http://www.givemefreeart.com/
http://www.footagecrate.com/
http://www.pond5.com/Free-Stock-Footage
http://www.videvo.net/
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Chapter 4:  Games and Art 
The Smithsonian American Art Museum has recently given evidence that video games 

can be considered an art form.  The world’s largest museum placed the two games in their 

exhibition called The Art of Video Games.  Thatgamecompany’s hypnotic Flower and Halo 

2600, developed in 2010 for the 36-year-old Atari 2600, were the two games exhibited in 2012. 

In a statement, the museum called Flower — in which players control the wind — "an 

entirely new kind of physical and virtual choreography." Interactivity was also cited as a reason 

for its inclusion in the collection, with the museum saying "the work cannot be fully appreciated 

through still images or video clips; the art happens when the game is played." Halo 2600, 

"Deconstructs the gamers' visual and virtual experience" by re-imagining the 3D shooter on a 2D 

plane, displaying "the ever-changing relationship between technology and creativity." 

Art is always considered worthy “in the eye of the beholder,” but there are qualities that 

make any visual medium stand out from the competition.  When the style and intricacy of the 

game causes the user to become involved personally with its beauty, journalists begin to 

recognize these games as art. 

What I want to discuss is the value of games to involve your reader and audience.  Let’s 

face it.  This has always been their appeal.  Whether it was the old game of Pong or the 

fascinating violence of Grand Theft Auto, each game had an immediate and sensory involvement 

that was difficult not to notice.  Even though the style and aesthetic beauty of a game can be 

recognized, without this involvement of the player, the game will not succeed. 

For example, in the first fiction title I worked with to create an enhanced format, I wanted 

to add online games inside the book.  I had already written a novel that was in the Science 

Fiction genre, so it was not much of leap to suppose my readers would be inclined to accept my 

little experiment in technology.  However, I also knew that if I did not choose my games wisely 

and make certain they related to what I was writing in the book, then my efforts would be more 

distractive than artistically involving. 

In addition, I had a technical problem with embedding the games inside the book.  My 

developer in Inkling Habitat, Dave Rhoderick, assured me he could work with this problem and 

provide this ability with JavaScript.  Because of the issue of “involvement” that I mentioned, I 

decided to wait until Dave could overcome this technical glitch.  I did not want to risk the very 

real possibility of distracting the reader from my book’s experience, so I waited.  The result was 

a much better involvement by the reader. 

http://americanart.si.edu/exhibitions/archive/2012/games/
http://thatgamecompany.com/games/flower/
http://members.shaw.ca/jeffv/halo2600.html
http://members.shaw.ca/jeffv/halo2600.html
http://newsdesk.si.edu/releases/smithsonian-american-art-museum-acquires-video-games
http://www.theguardian.com/technology/gamesblog/2014/jan/08/video-games-art-and-the-shock-of-the-new
http://www.askmen.com/top_10/videogame/top-10-video-games-that-approach-art.html
http://www.ideafinder.com/history/inventions/pong.htm
http://www.inkling.com/habitat
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Of course, the choice of the game is the most important aspect of involvement.  In the 

above example, my novel, Steam City Pirates, was about a group of inventors who used piracy 

on the Hudson River in New York to finance their attempt to freeze the 1860s in the Steam 

Power Era.  I found a little game by Bibagames.com called Black Devilfish.  One of the tools of 

piracy used by my fictional pirates was a white submarine called the Mocha Dick.  This game fit 

my needs because it was not too complex to completely distract my reader from the book’s plot, 

and yet it was aesthetically attractive enough and fun to be an excellent complement to my 

novel’s adventurous spirit. 

 

http://www.amazon.com/Steam-City-Pirates-Jim-Musgrave-ebook/dp/B00HMNHYN4/ref=pd_rhf_gw_p_d_1
http://bibagames.com/
http://emrepublishing.com/Responsive/?p=270
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The result was that I chose a game for every chapter, and each game involved the reader 

in what was happening in my plot.  I was quite pleased with the result, and together with the 

soundtrack option, the reader involvement was enhanced rather than detracted from, and this is 

what I wanted to accomplish.  Together with the stylistically attractive fonts from the Victorian 

Era, and the creative use of interactive buttons, I was quite pleased.          

Whenever we work with clients, we put the same amount of aesthetic attention to details 

that we use on our own published titles.  Without this attention, we would not succeed. 

 

I also inserted appropriate audio files, such as this interview of my sleuth in the novel, 

Detective Patrick James O’Malley, by the ghost of Edgar Allan Poe.  My voice, who also did the 

audiobook of Forevermore, the first book in my detective series, was Shandon Loring. 

Notice that these types of interactivity add to the reader’s total experience and 

appreciation of the novel’s theme and purpose.  With the latest .epub3 features, it is best if you 

can make the most use of them to increase reader involvement and interest. 

Games are a good way of accomplishing this.  I was able to choose from a wide 

assortment (and variety of quality) by subscribing to a game service in Germany called 

MyArcadePlugin.  You can get two game services in the free “lite” version, but I opted for the 

one-time payment plan to get more choices. 

Of course, you can always include games in the conventional way.  We always have a 

way for users to include their own games inside a book app.  These can be programmed through 

http://www.amazon.com/Forevermore-Pat-Malley-Mysteries-Book/dp/B00D1YPRQO/ref=tmm_aud_title_0?ie=UTF8&qid=1396497332&sr=8-1
http://myarcadeplugin.com/
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multiple choice, true-false, and short answer, and it is a way to quiz the reader and award 

incentives like giveaways and sweepstakes entries.  This works really well when constructing an 

educational book app.   

Also, if you want to do more elaborate and intricate games, you can always use software 

such as Camtasia.  When I taught online, I used this software frequently to engage my students 

and create intelligently involving tutorials and games.  It was excellent tools like this that 

allowed me to develop my Grammar and Research Hospital for which I won a grant, San Diego 

SIGKIDS award, and an Online Instructor of the Year Award. 

In the next part of the book, we will focus on how the creator should see the digital 

world.  We will cover the topics of embracing the social flow, establishing your brand, and 

recognizing the importance of your international reach over the World Wide Web. 

http://www.camtasia.com/
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Part II:  How the Artist Should See the Digital World 

Chapter 5:  How to Embrace the Social Flow 

Chapter 6:  Protection of Your Art 

Chapter 7:  Establishing Your Brand 

Chapter 8:  It is the World Wide Web, Stupid 
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Chapter 5:  How to Embrace the Social Flow 
The independent publishing movement has been subject to some harsh criticism by the 

mainstream publishing world.  However, there have been some excellent rebuttals made as well.  

One of the strengths of the Indies is the fact that they can join together to share advice and lay 

the ground rules out in an organized way.  However, in this chapter, I want concentrate on what I 

believe is the most advantageous area of marketing that Indies have over the “big 5” publishing 

giants:  one-on-one social selling. 

One of my friends, Martin Crosbie, who also just happens to be one of the most 

successful Indie authors around, believes that social marketing is the key element that Indies 

must learn when they publish their art.  In fact, he published a very successful “how to” book 

that itemizes the way he was able to do this.  I like his book because it is a “no nonsense” guide 

to the practical steps required to get your polished book into marketable form.  The actual 

marketing, therefore, presupposes that you already have the best possible “product” you could 

create.  

All Indie authors I know act “as if” they are professionals.  A good summary of this is 

covered in Alexandria Constantinova Szeman’s article.  She has obviously done her homework 

on the subject of traditional versus independent publishing, and it shows.  Now I want to play 

“devil’s advocate” and argue for the sale of art in general. 

The traditional publishing giants hate Amazon.  Why?  People have done extensive 

analyses of this, but I just want to argue one reason:  Amazon allows anybody to publish.  This 

opens the floodgates of criticism, of course.  Where are the literary critics, the professional 

editors, the business types, and the “proven” authors who’ve earned their spurs by being 

accepted by the “big five”?  Literally anybody who can circumnavigate the simple interface on 

Kindle Direct Publishing can put up a book that contains just about anything they wish to 

include.   

However, my argument is this:  Amazon also allows the prospective reader/purchaser to 

see what he or she is getting before pushing the purchase button.  Therefore, Amazon’s web site 

becomes a virtual bookstore, controlled by computer code algorithms that do not give an unfair 

advantage to the “big five” publishing giants the way the brick-and-mortar stores do (except for 

the few Indie stores).  Don’t get me wrong.  There are built-in advantages on Amazon’s site to 

cater to these big publishers and their gazillions of dollars.  The traditional publishers can list 

more genres for their titles, for example.  Indies can only list two.  One of the biggest downers to 

come to the Indies was the big five’s reduction in eBook price.   This, coupled with the reduced 

impact of the free eBook feature on KDP, have frightened a lot of Indies. 

Thankfully, my chapter is about the one area that Indies can still harvest an advantage 

over the big publishers.  One should always look at Amazon—and any sales outlet—as merely 

one tool to use in their marketing effort.  It’s a big one, granted, but social marketing—especially 

one-to-one marketing—can put an Indie creator on the map for the long haul. 

http://www.theguardian.com/books/2012/aug/29/self-published-laziness-charge-sue-grafton
http://www.forbes.com/sites/davidvinjamuri/2012/08/15/publishing-is-broken-were-drowning-in-indie-books-and-thats-a-good-thing/
http://www.thealexandriapapers.com/traditional-v-indie-publishing-pros-cons-of-each/
http://martincrosbie.com/
http://www.amazon.com/Amazons-Kindle---Follow-Self-Publishing-Guidebook-ebook/dp/B00EZ5G8E8/ref=sr_1_1?ie=UTF8&qid=1397081013&sr=8-1&keywords=martin+crosbie
http://www.thealexandriapapers.com/traditional-v-indie-publishing-pros-cons-of-each/
http://www.teleread.com/amazon/why-big-publishing-hates-amazon-and-wants-you-to-hate-amazon-too/
http://www.teleread.com/amazon/why-big-publishing-hates-amazon-and-wants-you-to-hate-amazon-too/
http://publishing.about.com/od/BookPublishingGeneralInfo/a/The-Big-Five-Trade-Book-Publishers.htm
https://kdp.amazon.com/
http://www.the-digital-reader.com/2013/12/10/indies-getting-clobbered-big-name-ebook-discounts-reason-think/#.U0XIrahdV8E
http://karol.gajda.com/kdp-select/
http://karol.gajda.com/kdp-select/
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The EMRE Publishing Social Book, “The Embellisher” 

When I was talking with Dave Rhoderick, my lead eBook Designer, about enhanced 

eBooks, we also discussed the application delivery system for iOS and Android.  He at once 

mentioned the PhoneGap application that could allow us to deliver our eBook apps much faster 

and with more accuracy.  In addition, he said, we could promote the apps online and on social 

web sites that related to the author’s subject matter.  

We all know about the current war between the Hachette Group and Amazon.  I wrote a 

blog about this war and said that my company was going to circumvent the battle by marketing 

directly to my customer’s clientele:  the reader.  In fact, this is the Holy Grail of independent 

authors.  We have always survived through marketing directly to our niche audience. 

What my new business does is to market directly to the author’s niche audience by using 

apps and Hootsuite online marketing.  Of course, technically speaking, any online site that 

allows for the preview and purchase of books is marketing to readers also.  However, my 

business is marketing and selling in a more dynamic and faster way, especially for enhanced 

eBooks. 

The advantage of having an app to do direct social marketing is the fact that I am able to 

package my embellished eBooks inside an app by using Dave Bricker’s PubML software.  

Because PubML books are basically zipped documents, my developer is able to use plugins to 

add the media elements such as soundtrack music and effects and video so that the app becomes 

a purveyor of enhanced attributes. 

The great thing about marketing with an app is that it’s like sending out a turtle to do 

your business.  He has his home right on his back!  In other words, our apps contain all the social 

sharing abilities right inside the app.  If a reader wants to share a cool part of your book with 

somebody on Facebook—presto—it shall be done!  Our social sharing is built-in. 

Here are the elements available in The Embellisher Author and Book Apps we offer: 

The Basic Version of The Embellisher Enhanced Author/Professional App 

Here's what you get in your basic App: 

• Book cover, author/professional head shot still photo. 

• Business or Brand logo. 

• Sample pages of your book and/or product with links to purchase sites. 

• Link to author/professional's sales site or social site. 

• Text resizable. 

• Readers can share content. 

• Compatible with .epub3 enhanced multimedia content. 

http://phonegap.com/
https://medium.com/@englishmajorspub/amazons-hachettes-apps-and-html5-oh-my-22c57bac0d08
https://medium.com/@englishmajorspub/amazons-hachettes-apps-and-html5-oh-my-22c57bac0d08
http://hootsuite.com/
http://www.idpf.org/epub/30/spec/epub30-overview.html
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The Pro Version of The Embellisher Enhanced Author/Professional App 

Here's what you get in your pro App: 

• Table of Contents linked to content. 

• Enhanced music background while reading (recommend music and/or user chooses). 

• Quizzes, puzzles or other interactive content. 

• Search and note-taking. 

• Animation and video fully supported and streamed. 

• Links to social sites like Goodreads and book clubs in your genre. 

• Appropriate games and opinion polls inside app. 

• Can be sold on app sites as well as on own web site. 

*Also includes all Basic features. 

As I told my team at EMRE Publishing, our entire emphasis for a business model is to 

develop the “independent spirit” of putting the author (or professional) as close as he or she can 

get to his reader/client as possible.  Therefore, our eReader app and pro app must cater to this 

need for business people to be sociable in intimate ways not possible with other technologies. 

In fact, our website was developed with the idea of keeping the “creator” and “reader” 

close together in the social communications sphere.  My book designer, Dave Rhoderick, came 

up with the design that we decided to use for our final look: 
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Note that the emphasis on the home page is one of simplicity.  Creators know who they 

are, and since our goal is to be “your local one-stop printshop,” these people know they must 

click the circle to gain “bigger audiences, visible participation, with a personal and creative 

touch.”  Most independent creators want to gain a larger audience, and we also wanted to 

communicate that we work personally with the creator to enhance their creative flair—whatever 

that may be. 

On the other side, “readers” are not relegated to passive consumer status.  Social reading 

and shopping has become the modern trend in the digital age.  We want to allow “readers” to be 

inside the “creators’” apps where they can socialize with each other and post what they 

like/dislike about their experience and share it with others.  The creator can also enjoy this 

personal touch and post instant revisions to manuscripts, product ads and any other vital 

information to the consumer.  The key is the fact that we want both creator and user to enjoy the 

experience!  Therefore, when the app is “multimedia capable,” that experience becomes much 

more in tune with the artistry and appeal only the digital world of communications can provide. 

Other Artists and Social Sites 

There are many websites online that show visual creators how to use social media to their 

best advantage.  For example the one on Pinterest shows how different creators use their web 

sites as platforms for their art.  Specific art for sale, niche audience development and many other 

topics are included on this excellent resource site. 

In addition, there are social rules that need to be followed, and this blog tells creators how 

they should behave on Facebook.  The wisdom could be summarized by saying “Don’t insult, 

advertise (spam), or otherwise promote yourself and your art directly.” 

http://www.pinterest.com/reidrosefelt/social-media-for-artists/
http://www.artbusiness.com/facebook-tips-help-protocol-etiquette-and-instructions-for-artists.html
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Chapter 6:  Protection of Your Art 
The creators of digital media are constantly aware of the dangers of plagiarism and 

outright theft of intellectual property.  Visual creators use TinEye to see if their work is being 

illegally shown anywhere online.  They also make certain their online work has a copyright 

watermark on each piece of art.  

But what about eBooks and enhanced eBooks and video?  The complex forms of security 

begin to widen when it comes to these valuable commodities.  For eBooks, there are password 

protection systems that work out fine.  I prefer the encrypted password variety, but you can take 

a look at most of the options yourself.  These systems of eBook protection are for independent 

authors who want to sell from their own web sites or online book stores. 

The big retailers, like Amazon, have their own form of protection for eBook sales.  Even 

though you might believe your eBook is not given “DRM” (Digital Rights Management) 

protection when you choose not to check the box during Kindle Direct Publishing, Amazon still 

prevents readers from reading the eBook on any device they prefer to use.  In fact, as I am in the 

enhanced eBook and app creator business, I happen to know that Amazon restricts their 

enhanced eBooks to their top-line eReader, the Kindle Fire (2nd generation). 

Multimedia enhancements are only supported on some devices. Devices that support 

multimedia enhancements are the following: 

• iPad, iPhone, and iPod Touch with iBooks 

• Nook Color, Nook Tablet, and Nook HD/HD+ 

• Kindle Apps for iOS 

• Kindle Fire (2nd generation), Kindle Fire HD 7", and Kindle Fire 8.9" 

• Vook.com Web Reader in Firefox, Chrome, Safari, Opera, or Internet Explorer 

When your business is based upon delivering enhanced content, like mine is, you must 

figure out the best way you can put your reader/viewer in the best overall experience.  

Obviously, delivering the enhanced eBooks through Amazon (one of the largest retailers of 

eBooks) is problematic at best.  The reader who buys from Amazon must first make certain 

he/she has the correct device to play the files on, and then he/she is restricted to playing it on that 

single device. 

Notably, desktop computers and the Kindle Fire do not have access to multimedia 

enhancements. There is not yet a consumer desktop eReader that can play videos in 

eBooks, and, similarly, the Kindle Fire does not yet play multimedia-enhanced eBooks. 

Some retailers also have file size limitations to consider. The maximum file size depends on 

the relationship you have with the retailer. Maximum eBook file sizes: 

• Apple iBookstore — 2 GB 

• Barnes & Noble PubIt! — 20 MB 

http://tineye.com/
http://blogs.scientificamerican.com/symbiartic/2012/03/30/how-do-artists-protect-their-work-online/
http://blogs.scientificamerican.com/symbiartic/2012/03/30/how-do-artists-protect-their-work-online/
http://www.htmlexe.com/protect-ebooks
http://www.htmlexe.com/protect-ebooks
https://kdp.amazon.com/signin
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• Barnes & Noble via distribution service — 600 MB 

• Amazon Kindle Direct Publishing — 50 MB 

• Amazon via distribution service — 650 MB 

The way our company worked around this problem was to consider the fact that 

delivering enhanced content online, using a desktop computer app that has .epub3 (multimedia) 

capabilities, becomes the best way to keep all the bells and whistles of multimedia intact.  Most 

modern eReaders are restricted, as we can see, so our app had to be able to play multimedia 

content of large sizes, without restricting the kind of files it can play on certain devices. 

Luckily, my app developer was able to use the latest open source code available at 

Readium SDK to construct our enhanced content eReader, “The Embellisher.”  How do we solve 

the “big files” problem?  With Javascript modules, we are able to embed videos that are being 

streamed from our server, thus taking up less space inside the app.  This also keeps the app 

videos more secure in that the link is contained within the security of the app itself. 

Applications can be delivered, via PhoneGap, to many different platforms: 

Amazon Fire OS 

• Amazon Fire OS Platform Guide 

• Amazon Fire OS Configuration 

• Amazon Fire OS WebViews 

• Amazon Fire OS Plugins 

Android 

• Android Platform Guide 

• Android Shell Tool Guide 

• Android Configuration 

• Android Plugins 

• Android WebViews 

• Upgrading Android 

BlackBerry 10 

• BlackBerry 10 Platform Guide 

• BlackBerry 10 Shell Tool Guide 

• BlackBerry Configuration 

• BlackBerry 10 Plugins 

http://readium.org/projects/readium-sdk
http://docs.phonegap.com/en/edge/guide_platforms_amazonfireos_index.md.html#Amazon%20Fire%20OS%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_amazonfireos_config.md.html#Amazon%20Fire%20OS%20Configuration
http://docs.phonegap.com/en/edge/guide_platforms_amazonfireos_webview.md.html#Amazon%20Fire%20OS%20WebViews
http://docs.phonegap.com/en/edge/guide_platforms_amazonfireos_plugin.md.html#Amazon%20Fire%20OS%20Plugins
http://docs.phonegap.com/en/edge/guide_platforms_android_index.md.html#Android%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_android_tools.md.html#Android%20Shell%20Tool%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_android_config.md.html#Android%20Configuration
http://docs.phonegap.com/en/edge/guide_platforms_android_plugin.md.html#Android%20Plugins
http://docs.phonegap.com/en/edge/guide_platforms_android_webview.md.html#Android%20WebViews
http://docs.phonegap.com/en/edge/guide_platforms_android_upgrade.md.html#Upgrading%20Android
http://docs.phonegap.com/en/edge/guide_platforms_blackberry10_index.md.html#BlackBerry%2010%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_blackberry10_tools.md.html#BlackBerry%2010%20Shell%20Tool%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_blackberry10_plugin.md.html#BlackBerry%2010%20Plugins
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• BlackBerry 10 Command-line Tools 

• Upgrading BlackBerry 10 

Firefox OS 

• Firefox OS Platform Guide 

iOS 

• iOS Platform Guide 

• iOS Shell Tool Guide 

• iOS Configuration 

• iOS Plugins 

• iOS WebViews 

• Upgrading iOS 

Ubuntu 

• Ubuntu Platform Guide 

Windows Phone 

• Windows Phone Platform Guide 

• Windows Phone Plugins 

• Upgrading Windows Phone 

Windows 8 

• Windows 8 Platform Guide 

• Upgrading Windows 8 

Tizen 

• Tizen Platform Guide 

I included these platform guides in case there are some developers in my reading 

audience.  The layman can see, however, that the range of platforms is quite extensive.  In 

addition, since most good app developers are “Dr. Frankensteinesque,” they can mashup code 

like nobody’s business.  My developers used PhoneGap along with Dave Bricker’s excellent 

PubML program to satisfy our company’s need for a first-rate enhanced eBook reader that was 

secure, easy-to-install and streamlined.  I do not know of any other eReader app that has our 

range of performance and abilities. 

http://docs.phonegap.com/en/edge/guide_platforms_blackberry10_upgrade.md.html#Upgrading%20BlackBerry%2010
http://docs.phonegap.com/en/edge/guide_platforms_firefoxos_index.md.html#Firefox%20OS%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_ios_index.md.html#iOS%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_ios_tools.md.html#iOS%20Shell%20Tool%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_ios_config.md.html#iOS%20Configuration
http://docs.phonegap.com/en/edge/guide_platforms_ios_plugin.md.html#iOS%20Plugins
http://docs.phonegap.com/en/edge/guide_platforms_ios_webview.md.html#iOS%20WebViews
http://docs.phonegap.com/en/edge/guide_platforms_ios_upgrade.md.html#Upgrading%20iOS
http://docs.phonegap.com/en/edge/guide_platforms_ubuntu_index.md.html#Ubuntu%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_wp8_index.md.html#Windows%20Phone%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_wp8_plugin.md.html#Windows%20Phone%20Plugins
http://docs.phonegap.com/en/edge/guide_platforms_wp8_upgrade.md.html#Upgrading%20Windows%20Phone
http://docs.phonegap.com/en/edge/guide_platforms_win8_index.md.html#Windows%208%20Platform%20Guide
http://docs.phonegap.com/en/edge/guide_platforms_win8_upgrade.md.html#Upgrading%20Windows%208
http://docs.phonegap.com/en/edge/guide_platforms_tizen_index.md.html#Tizen%20Platform%20Guide
http://pubml.com/
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No Company?  No Worry! 

Of course, if you’re a DIY creator, then you may want to stick to conventional eBooks 

that also have a great look and design.  I would recommend that you get Dave Bricker’s program 

(it’s a great plugin for Wordpress) and then follow his online tutorial about how to publish 

through Kindle Direct Publishing. 

The good thing about Dave’s program is that PubML™ eBooks incorporate web fonts, 

drop caps, chapter and paragraph ornaments, running heads, dynamic page numbering, and even 

customizable paper textures and colors.  Take a look at the sample eBook Dave created to see 

what this means. 

Dave also talks about ePub3 and how it could be used.  We at EMRE Publishing are 

creating an eReader (“The Embellisher”) that will allow for multimedia because it will be inside 

an app.  The combination of great open source development software like Dave Briker’s and the 

multimedia know-how of our lead book designer, Dave Rhoderick, makes this a challenge worth 

facing. 

Whichever format or design you choose, be certain you plan for security.  Without a way 

to protect your intellectual content, the result will never be in your favor.  The time it takes to 

protect your website, your eBooks, and your apps, will be an investment well worth the effort. 

http://theworldsgreatestbook.com/pubml-kindle-epub-tutorial/
http://pubml.com/the-blue-monk/
http://theworldsgreatestbook.com/epub3-ebooks/
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Chapter 7:  Establishing Your Brand 
There was a recent story about an independent author who wrote an eBook entitled 

Joyland.  It was a coming of age novel set in a video arcade.  Needless to say, this author had not 

established a “brand” or reputation for her work.  At least, her reputation paled in comparison to 

the author of a book with the same name that had, because of strategic placement, come out at 

the same time as this woman’s book but in paper only. 

Because she was not the Stephen King, many readers were confused, befuddled and some 

were even angry when they purchased the eBook, Joyland, and discovered it was not the book 

they thought they were getting.  Some graciously thought Stephen had taken a bold new direction 

in his writing.  Others wrote blistering criticism on their blogs about this “rambling stream-of-

consciousness book.” 

This story is a message to creators about the importance of branding.  I like Seth Godin’s 

definition of “brand” because he separates brand from “design”: 

A brand is the set of expectations, memories, stories and relationships that, taken 

together, account for a consumer’s decision to choose one product or service over 

another. If the consumer (whether it’s a business, a buyer, a voter or a donor) doesn’t 

pay a premium, make a selection or spread the word, then no brand value exists for that 

consumer.  

A brand's value is merely the sum total of how much extra people will pay, or how 

often they choose, the expectations, memories, stories and relationships of one brand 

over the alternatives. 

A brand used to be something else. It used to be a logo or a design or a wrapper. 

Today, that’s a shadow of the brand, something that might mark the brand’s existence. 

But just as it takes more than a hat to be a cowboy, it takes more than a designer 

prattling on about texture to make a brand. If you’ve never heard of it, if you wouldn’t 

choose it, if you don’t recommend it, then there is no brand, at least not for you. 

The readers who purchased the eBook by Ms. Emily Schultz had a set of expectations 

when they bought Joyland.  They didn’t care about the cover of the book or even the author’s 

name!  No, they read somewhere else that their Stephen King had published a new book called 

Joyland and that was enough for them to press the “buy now” button when they saw this title 

displayed at their online eBook retailer.  The resultant disconnect in expectations was what 

caused this story to be interesting. 

Ms. Schultz may have written an excellent book; however, as I have not read it, I cannot 

give any opinion.  One thing is quite certain.  She did not have a brand name.   

Another related story may explain this phenomenon of “branding” even better.  The 

multi-billionaire author of the Harry Potter Series, J. K. Rowling, decided she wanted to write a 

http://www.telegraph.co.uk/culture/books/booknews/10911626/Fans-buy-the-wrong-Stephen-King-book.html
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mystery.  Instead of using her brand name, she decided she wanted the book to appear under a 

pseudonym; in this case, it was “Robert Galbraith.”  With her financial impetus, she could do 

anything she wanted, so The Cuckoo’s Calling was published to less-than-favorable reviews.  In 

fact, as an award-winning mystery writer, I did read Ms. Rowling’s book, and I might add that 

her book was not even a fair mystery—it was an atrociously uneven and dare I say “boring” 

mystery. 

But then, “something happened” (as the late author Joseph Heller would say).  Lo and 

behold, the “word got out” that this midlist hack, Robert Galbraith, was none other than the J. K. 

Rowling!  In the blink (what author Malcolm Gladwell would say) of an eye, Robert Galbraith 

“miraculously” had a brand.  The sales, as they say, “went through the roof.”  The book as a 

mystery, however, was still a piss-poor effort.  However, because of the brand change, sales were 

guaranteed. 

Not only did Galbraith become branded in the mystery genre, it seems the entire J. K. 

Rowling entourage of critics, media pundits and branding “irons” have come out to make her 

next mystery an instant hit as well!  Note that her name brand is even given in the headline of 

this review in the Washington Post. 

The result is that even though Ms. Rowling has probably written a masterful mystery at 

last, she must keep her “brand association” in order to ensure sales.  This is what having a 

“brand” really means:  bottom line results at the cash register. 

How to Start Your Brand 

This is a fact:  you will not wake-up tomorrow as Stephen King or J. K. Rowling.  You do not 

have their branding power.  However, as an independent author and creator, you can establish a 

brand by carefully assessing what you have, applying a few digital tricks, and laying out the plan 

to win the hearts and minds of your chosen audience. 

Unless you have a cure for cancer or you’ve invented the source of endless energy to power our 

grids, then you probably don’t have the product power to overcome the need for branding.  

However, the social nature of the Internet has given independents a way to create a brand pretty 

quickly. 

For example, let’s use an example of one author, Hugh Howey.  He’s now a branded writer of 

SciFi stories, so we have to go back to when he was an unknown bookstore employee and secret 

author (aren’t we all secret until we get discovered?).  He put a little story called “Wool” up on 

Amazon as a .99 cent value purchase.  The rest, as they say, is history.  However, for those who 

are not up on the wonders of “social media”—especially those who enjoy good Science 

Fiction—think about what I am about to say very carefully. 

Without his savvy of how online social media works, Hugh Howey would probably still be a 

bookstore employee, darting through the aisles explaining other writers’ books to often 

uninterested shoppers.  Hugh Howey “gets it.”  He gets how he first had to have a story to tell.  

http://www.washingtonpost.com/entertainment/books/the-silkworm-by-robert-galbraith-aka-jk-rowling/2014/06/12/ee35d332-f276-11e3-9ebc-2ee6f81ed217_story.html
http://www.slate.com/articles/arts/books/2013/03/hugh_howey_and_wool_how_the_self_pubbed_sci_fi_writer_relates_to_fans.1.html
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He gets how when people began to email him with “when are you going to continue your story?” 

he obliged them very graciously.  He gets how to allow his readers to comment and give 

suggestions about how he would develop his plot elements—sometimes in serial form—so they 

would stay interested in what he had to tell them.  Finally, he gets how “fan fiction” is really 

another way to make your brand social and not, as some people believe—a bastardization of your 

pristine brand. 

In fact, Hugh Howey is relentlessly taking up the cause of indie authors even though he is now a 

branded commodity with a “big publishing house” behind him.  A recent contest at 

Booktrack.com shows how relentless Howey is in his pursuit to cater to his audience: 

Free to Enter – Two Ways to Win 

Hugh Howey and Booktrack have teamed up to create the world’s most 

innovative literary competition 

Over $20,000 in Prizes 

• Hugh Howey, Booktrack and Wattpad Fan Fiction Contest 

• Hugh Howey, Booktrack and Indaba Music Soundtrack Contest 

• Use Booktrack Studio to write a fanfic story and create an immersive 

soundtrack based on Half Way Home 

• Use Booktrack Studio to create an awesome soundtrack for a chapter 

from Half Way Home 

• WIN $5,000 

PLUS 

Editorial Feedback from Hugh Howey 

• WIN $5,000 

PLUS 

The chance to soundtrack Hugh Howey's novel The Hurricane 

Once one has a brand, it is pure genius to extend that brand out to your clientele.  Hugh 

Howey just plain “gets it.”  As a result, he sold his story as a serial, gained many thousands of 
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“followers,” who were hooked on his story, and became one of the few authors to turn down a 

major publisher, when he refused to sell his digital rights to his books to Simon & Schuster.   

Steps to Take 

The first step to get brand recognition is to know what your brand should be.  In Hugh 

Howey’s case, he knew he had written a really good science fiction story, so he also knew (or 

should have known) that there are a lot of lovers of science fiction who are also Internet users.  

Thus, making a name for himself amongst these denizens of online media was the first plan he 

had during his popularity rise. 

Once you know you have a good product, you should make a plan to connect to your 

audience or to the people who are prospects to buy your creation.  I would call this “finding your 

niche” because although we would like to believe our product can be appealing to a general 

audience, the fact of the matter is that most products fall into categories of interested people who 

are more prone to like what you have to offer. 

As I am most experienced with marketing books, I will use them as my example.  

However, you can also find your niche clientele in other areas of creative endeavors.  Once you 

have your book written, let’s say it’s a romance, since this is the most popular type of fiction 

being sold, you must develop your plan to establish yourself as a “known” writer of romance 

novels. 

Ideally, I would want my romance author to have several books under her belt before she 

approached me for assistance.  Most of the authors who were successful with marketing their 

eBooks, which were originally sold to big commercial publishers, and then were put on the shelf 

because of “lack of sales,” used social media to establish their brand. 

There are many ways to do this, and I will mention some of them, but then I will focus on 

what I do for my clients at EMRE Publishing.  Without a doubt, an author must have a 

professionally designed eBook (content edited well and formatted properly, cover looks 

professional, and most available formats are delivered to retailers).  She must also have a website 

that is professionally developed and caters to her readership.   

Another method is to do what Howey did:  use the creative “bread crumbs” marketing 

technique that works so well on the Internet.  Serials, samples, online ads, blog tours, 

breadcrumb marketing, and personal conversations with prospective readers on social web sites, 

such as Goodreads and Booklikes, are some of the most used marketing techniques to establish a 

brand recognition. 

All of these techniques should be carefully coordinated with the release of the product, 

the eBook.  Some authors use professional “galley sampling” web sites, like NetGalley, in order 

to get the word out and obtain reviews from professional (and some not-so-professional) 

reviewers.  I belong to the Independent Book Publishers Association (IBPA), so I get a reduced 

fee for placing my books at NetGalley.  

http://online.wsj.com/news/articles/SB10001424127887324678604578340752088305668
http://archangelink.com/improve-amazon-sales-rank/
http://www.conversedigital.com/social-media-marketing-strategy/breadcrumb-marketing-with-social-media
http://goodreads.com/
http://booklikes.com/
http://netgalley.com/
http://www.ibpa-online.org/
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Book trailers are also popular today.  Here’s a unique short story trailer created for my 

story, “The Kissing Bandit” by Booktrack.  I won their contest, and this was part of the prize. 

The requirement of online marketing and social marketing is that the marketer must 

expend a lot of time online.  If you don’t like computers or being online, then I would not 

recommend marketing your product digitally.  It’s that simple.  You can, of course, pay others to 

do it for you, but unless you are carefully supervising what’s being said on your behalf via 

Hootsuite or any other social marketing tool, then it may begin to back-lash negatively upon you.  

Once you become “black-listed” by a specific niche audience, it is very difficult to get your 

reputation back. 

EMRE Publishing Steps 

What we discovered during our marketing for clients was that we could literally place the 

audience or prospective clients inside the same space as the creator.  Hugh Howey and his silo-

consciousness would be proud of what we came up with!  Applications were fast becoming the 

most used methods of reaching audiences.  People were using their mobile devices, iPads, tablets 

and iPhones more than their personal computers and so-called “reading devices” like the 

Amazon Kindle. 

I first got the idea for this kind of app marketing when I received an “author app” from a 

marketing group called APPY Our Publishing.  My niche audience was able to install my author 

app and keep up with all my social web sites and other links inside the app.  This gave me my 

first “bright idea,” and my business model was born.  I wanted to put authors, professionals and 

other creators inside such an app in order make a secure, attractive and multimedia-enhanced 

environment for establishing the Holy Grail of marketing:  the brand. 

Here are some creative possibilities that have been used by authors, artists and families 

when employing our enhanced eBook and application talents. We work one-on-one with each 

client to maintain the strongest possible relationship as the project goes forward. 

• A filmmaker created his own “calling card” by using video shots that showed the viewer 

his “signature style” and how interesting his approach to film was. With the addition of 

audio soundtracks and some animation, the project became a fascinating exploration into 

the mind of our client and his vision. Potential producers were able to see how the shots 

were undertaken, how his dialogue worked in chosen scenes, and how his style was so 

uniquely exciting in many different ways. 

• An author used our app to formulate a uniquely interactive eBook. As we were able to 

connect this author with a wide range of special audiences unique to the genre she 

worked in, she therefore wanted to create a tasty sampling of her best fiction in one 

package and deliver it directly to her unique followers. As a writer in the Romantic 

Science Fiction genre, she was able to utilize the specially selected video clips, sound 

tracks and unique illustrations by our artists on staff. These artists worked with her to 

create heart-pounding recreations of some of her most romantic love scenes. Together 

http://youtu.be/v2V5fTc0Qjc
http://www.hootsuite.com/
http://www.pewinternet.org/2013/10/18/tablet-and-e-reader-ownership-update/
https://play.google.com/store/apps/developer?id=Appy+Our+Publishing
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with carefully chosen music and the visual artistry of our enhanced eBook developers, 

this author was able to create the exact image she wanted for her prospective readers. 

• One family wanted to create an interactively enjoyable rendition of a special family 

reunion held in an old English castle. They had already taken hundreds of videos and 

stills of the reunion, but they had no way of ordering it into a meaningful presentation. 

We were able to work with this family to create a most unique display. Incorporating the 

use of black-and-white video aging, we made the videos appear like they were featuring 

characters from the Middle Ages. Yes, the family chose to be in costume for this reunion, 

and the result was quite humorous and interactively fun. For example, when the viewer 

would click on a character, the viewer would be transported into a video that represented 

that character's dress. A family knight would turn into a charging Black Knight with 

lance at the ready, or a Court Jester would go into a funny skit about hiding under the 

queen's dresses. We were able to turn the available videos into a multimedia diorama of 

specially chosen clips and funny images. 

• Another author client totally converted his Steampunk mystery into an interactive, 

“choose your own mystery” app that gave the user a unique way to enjoy a book that was 

already popular in its conventional eBook formats. Our staff writer, Janet Bernice, 

created interesting choices at strategic parts of the mystery, so the audience could take 

alternate paths in the mystery. Combined with enhancements of music, guided tours, and 

unique video clips, the same audience was able to see this popular eBook in an entirely 

new light. 

• A most recent creator of a coloring book about fruit decided to do her project entirely in 

an application.  She realized that her niche audience could do many more things with an 

app that they couldn’t do in a print version.  The fruit could dance, music could play in 

the background (see item about Booktrack), and the children could also print-out the 

pages if they wanted to color them with crayons the old-fashioned way. 

The Satisfaction of a Brand Name 

As you can see, it takes a lot of hard work to establish your brand.  Although having a 

best-selling book helps a lot, there have been success stories based on the author’s unique touch.  

That’s why Hugh C. Howey is my best example of self-publishing genius as it should be 

practiced.  Because this gentleman never gave up on his vision of his own ability, he also now 

takes the time to help other self-publishers who also believe in his “method” of getting 

recognized. 

Hugh is the perfect example of using modern technology to extend his brand name into 

the masses.  In a candid interview, he explains how he uses actual readers to provide interesting 

approaches to his plots.  As he says, “Why take advice from agents or so-called ‘beta readers’ 

when you can go right to the readers themselves?”  It was this kind of thinking that gave me the 

impetus in my own business to bring writer and reader even closer together in the same book 

app. 

http://hughhowey.com/
http://youtu.be/sAKG3JQfbwg
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In fact, in a recent blog post, I enumerated the reasons why Howey’s methods of 

branding will become the wave of the future by utilizing applications: 

• eBook Reader apps can now support most .epub3 features such as video, JavaScript, 

music backgrounds and other enhanced abilities.  I would assume 3D is even in the near 

future to the app designer with the hutzpah to pull it off. 

• Apps can now be designed with purchasing security to rival Amazon’s as well as a much 

friendlier method of delivery. 

• Authors of eBooks will be much closer to their readership inside an app, as most social 

sites can be instantly integrated inside the app to allow a steady communication between 

author and reader (this is one feature that I’m using in my sales literature to entice new 

authors). 

• Authors of eBooks can instantly update their manuscripts inside the app.  As guys like 

indie author Hugh Howie about how important this feature is to his readers.  If the 

readers say they don’t like something being written, then the author can immediately post 

a correction or a complete re-write of the chapter or portion of a chapter. 

• Each app can feature the author’s independent “brand,” so that the app user will 

immediately know who they are reading and what genre it is they are reading. 

• Of course, all eBooks will be sold directly from the application, so the indie author will 

receive 100% of the profits (hear that, Amazon and Hachette?). 

• The look of the new eReader apps are far better than anything Amazon has (just look at 

the new Readium eReader app).  We are using this app as the groundwork for our new 

eReader. 

• More readers are using mobile devices to read their publications, so an app system is 

quite proper.  It is even a way to reach disenfranchised segments of the world’s 

population. 

• Apps by-pass both Amazon and the Big 5 publishers allowing the independent author to 

prevail. 

https://chrome.google.com/webstore/detail/readium/fepbnnnkkadjhjahcafoaglimekefifl?hl=en-US
http://www.mhpbooks.com/unesco-study-points-to-a-revolution-in-reading-in-developing-countries-thanks-to-mobile-devices/


39 

 

 

Chapter 8:  It’s the World Wide Web, Stupid! 
If you happen to have a relative who can translate your wonderful novel or book for you, 

then you are fortunate indeed.  The market for books all over the globe has never been better.  

However, as a self-published author, you may not have this luxury, and you probably don’t have 

enough relatives to cover all the languages out there. 

That’s why there’s a place that can help self-publishers get a translation of their books, 

and it can benefit both parties, as it is basically a split of your royalties with the translator.  Of 

course, it is advised that your book have a good track record of sales in the country of origin, as 

you will be putting your book up on a virtual “marketplace,” where other books will also be out 

there to be reviewed along with yours. 

Babelcube is the website you want to visit to put your book up for “auction.”  As stated, 

you should be certain you can provide a “better than average” sales record, or you probably 

won’t get many bites.  The world is a competitive marketplace, and only those who have a 

proven track record are given first consideration.  However, if you leave your book listed on the 

site long enough, you can probably get some offers eventually. 

Another Royalty Split Deal 

Another method of making money from your book is to get it recorded by a professional 

reader or “voice,” as they call it in the trade.  For example, I wanted to make an audiobook 

version of my successful first mystery in the Pat O’Malley Series, so I visited the ACX Platform 

to “audition” for a voice.  I wanted a reader who could perform an Irish accent, as my detective 

is an Irish man in 1860s New York City.   

At ACX, you can search the different talent available, and you can either pay them 

directly for the work, or you can agree to split the royalties.  Shandon Loring was my choice for 

a reader, and you can hear his sample reading from Forevermore.  Then, you sign the agreement 

and upload the manuscript of your book for the talent to use.  I was very impressed with the 

resulting dramatic interpretation. 

You can also market your audiobook and eBook together inside a “book or author app.”  

One of our main services at EMRE Publishing is doing just that. 

One of the Problems with Amazon 

Certainly, Amazon is a tremendous innovator in retail sales technique.  They have the 

“look inside” feature, and they have a generally speedy (especially for eBooks) delivery system.  

However, since they have begun their war with “big publishers like Hachette,” their little war 

against self-publishers has gone by the wayside.  My hero, Hugh Howey, has often bemoaned the 

fact that Amazon never discusses the money they make from independent or self-published 

authors. 

http://babelcube.com/
http://emrepublishing.com/media/Streaming%20Version/FOREVERMORE%20(retail%20sample).ra
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Finally, in February, 2014, Hugh came out with a report that gave those figures in handy 

charts.  The fact that Amazon discriminates against authors who charge less than $2.99 and more 

than $9.99.  Instead of 70% of the given price being given to the author, the author can only 

receive 35%.  Of course, this is never reported by the mainstream press.  The only “war” they 

cover is the one between the goliaths.  As I stated in my blog, soon little David will be defeating 

these Goliaths because of the app. 

The logic behind this shift in consumer purchasing will be because more mobile shoppers 

are accustomed to doing their shopping on their mobile devices.  Cell phones, iPads, and tablets 

are increasingly becoming the reading devices for consumers; it makes sense that they would 

also do shopping in the apps that they install on those devices.  However, instead of having a 

giant Amazon app on their iPad, we believe they’ll want an app that addresses their niche 

shopping needs. 

In fact, many of the “Big 5” publishers are beginning to sell their eBooks directly from 

their websites and by-passing Amazon altogether.  Digital Book World recently gave its forecast 

for the near future in book sales, and many of its projections are what I am discussing here.  

Many of these “bold forecasts” concern what an app can do for the independent publisher and 

author:  establish an interested “community” of readers inside a single app. 

Fighting the Independent Wars 

When I wrote my first historical detective mystery, Forevermore, I had a clear goal in 

mind: I wanted to write the best story for my reader to enjoy. This is the goal of every 

independent author out there, and the reason I want to communicate this fact of indie publishing 

is that many of the "big publishing houses" are not publishing the best stories for their readers. 

Please allow me to elucidate. 

I have been published by a big publisher. It was called "Harcourt-Brace," and it was the 

small professional arm of the corporation, "AP Professional Press" that published my book, The 

Digital Scribe: A Writer's Guide to Electronic Media. Notice the quaint reference to "electronic 

media." Back in the late nineties, we were still bedazzled by the newness of digital technology 

and its "multimedia" aspect. Today, digital multimedia is part and parcel of most of the 

"packaged novels" that get submitted by the big agents out there. They've already looked ahead 

to all the money to be made on movies, computer games, translations, Chinese edited versions, 

ads on the walls of urinals, and on and on with the corporate merchandising aspect of business. 

This was 1996, so publishing had yet to go through the gigantic and tumultuous war with the 

Amazons (coming soon to a screen near you!), and I was too much of a rookie to see the writing 

on the Amazon wall, so to speak.  Amazon, after all, was also a "big corporation." 

Flash forward to 2014, and I am completely entrenched in the "indie publishing 

movement." Yes, I am politicizing this because there is an international, grassroots political 

movement going on that dares to stand-up to the big publishing giants and call them on their 

intrigues and misrepresentations. I wrote a little mystery that I was proud to say was a big 

publisher's worst nightmare. Why? First of all, it was short (114 pages in paperback, 14 pt. font); 

http://authorearnings.com/the-report/
https://medium.com/@englishmajorspub/apps-new-david-to-the-amazon-and-big-5-goliath-9691e28639aa
http://www.usatoday.com/story/life/books/2013/10/06/e-books-reading/2877471/
http://www.digitalbookworld.com/2013/ten-bold-predictions-for-ebooks-and-digital-publishing-in-2014/
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it was not padded with description and useless back story; it was, in short, the best short mystery 

I had ever written, and it was meant to grab the readers' interest and keep them entertained for 

the entire 114 real pages and 2415 Kindle pages. I used the simple and straightforward 

distribution method of Amazon's Kindle Direct Publishing (KDP). This method allowed me 

(ME, ME, ME, a thousand times ME) to control all of the content, all of the revisions, all of the 

covers, all of the entire blasted book!  

Oh my God! It was if I had been re-born! I now had a direct line to my reader! No longer 

would I have to haggle with an editor about using a drawing of a male monk in the Middle Ages 

on my book's cover because, she said, "Eighty percent of readers are female, and they would not 

want to see a male monk."   “But,” I argued, “Monks were male in the Middle Ages!”  Anyway, 

I had to compromise and use the hands of the monk holding a feather pen! With KDP I was able 

to make all of these big, "executive decisions" about my own book! What power! All of that 

concentrated energy infused my body!  (Or, perhaps too much caffeine?) 

Of course, I must give a spoiler alert to all you would-be indie pubbers out there. Unless 

you know what goes into a really good story, and you've consulted with other indie authors about 

how to set-up your book, you had better stay away from the wild forest where the Amazons 

roam. They will capture you, possibly castrate or dismember you, and put you in a pot for Mah 

Jong hors d'oeuvres later that day. Suffice it to say, get somebody to have your back when you 

go down the indie road into the dark Amazon forest of KDP or even the seemingly friendlier 

places where they Smash Words or read together with Sluggo and Little Lulu.  

I suggest you check-out places like Indies Unlimited. They have some crusty old buggers 

who have been down many of the self-publishing roads, and they are really friendly to newbies! 

Don't, under any circumstances, fall for the scams out there! You thought Amazons were tough? 

You haven't experienced anything until you've been raped by Author Solutions and its vast 

minions of corporate goons! 

So I wrote this tiny little mystery that began to receive some favorable reviews on 

Amazon.  These weren't reviews from some paid author who publishes his books at the same big 

publisher as I do, or some computer harvested mass of reviewers who are paid by big publishers 

to receive some other reward.  No, these were actual readers of the book (the best kind for 

reviews, by the way).  I know they are the best kind because I have been hoodwinked by so-

called "professional" reviewers who never read my book.  In fact, my favorite short story 

is "Bullet in the Brain" by Tobias Wolff.  In this story, the protagonist, Enders, is a professional 

book reviewer of this ilk, and he receives his just desserts! 

The final bullet in my brain came from my hero detective author, Lawrence Block.  He 

was saying how he recommended all would-be mystery writers to become independent if they 

want to bypass the screwing-over that was becoming the norm in big publishing.  This is a 

gentleman who could practically name his advance in the detective mystery genre, so when he 

barked I sat up. 

https://kdp.amazon.com/self-publishing/signin
http://www.indiesunlimited.com/
http://davidgaughran.wordpress.com/2013/05/04/the-author-exploitation-business/?goback=%2Egde_2033716_member_238148925
http://www.newyorker.com/online/2008/02/11/080211on_audio_boyle
http://lawrenceblock.wordpress.com/a-few-words-for-writers/
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Are there independent author success stories?  I'll let you be the judge. In addition, when 

you know you have a good product, then enter it into those respectable Indie Book Awards.  My 

little eBook, Forevermore, is currently a Finalist in the Next Generation Indie Book Awards and 

the Reader’s View Indie Awards.  It also won First Place as Historical Mystery in Chanticleer’s 

CLUE Best Thriller, Mystery and Suspense Awards.  These contests will give your book 

international recognition, and prospective readers quite often respect that your work has won 

respected contests. 

http://selfpublishingsuccessstories.blogspot.ca/
http://chantireviews.com/2014/06/07/the-clue-awards-for-thriller-mystery-suspense-fiction-first-in-category-winners/
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Chapter 9:  More Exercises for Multimedia Creators 
The permanent temptation of life is to confuse dreams with reality. The permanent defeat of life 

comes when dreams are surrendered to reality.  –James A. Michener 

 

As I was looking at the 1996 book I wrote, which came out under the auspices of 

Harcourt-Brace, I realized that the playing field for independents has changed dramatically since 

then, and I needed to re-write my entire book to reflect those changes.  However, there were 

some writing exercises that I wanted to include in this book because I believe they are applicable 

to multimedia authors of today who want to practice the skills needed to compose using 

electronic media. 

Creativity Defined 

Before I get into the creative side of writing, I want to define creativity because creativity 

is nothing more than making playful connections in a logical and intelligent manner.  The 

“playfulness” to which I am referring comes from the child within.  You know, the fun-loving 

kid you left somewhere back in your past and promptly forgot about when you matured through 

the play-dooming experiences of high school and college, and then (gasp!) into a professional 

occupation of someone’s choice (your child-self usually has little real say in this matter).   

This is the same creative kid who raised his hand vigorously in the third grade when the 

teacher asked if anyone could write poetry, but who looked down at his hands and mused to 

himself, I wonder what kind of poet she really means—deconstructionist, absurdist, or the 

confession school? when the college Literature 228 professor asked the same question in your 

sophomore year. 

By the time you reached college, you were drained of most of your creativity because the 

kid inside was sitting in the back seat of your brain bus, waiting to get off at the next playground, 

while you, the maturing adult, grew more and more responsible, orderly, and regimented in your 

thinking until you could no longer feel the thrill of almost peeing your pants at the thought of the 

brand new day spread out before you. 

Today, instead of the excited type of creative awareness of the simple and brilliant 

wonder in life (what Zen Buddhists call suchness), you exile yourself to office politics, have a 

casual affair, or visit some adult playland (usually a bar, a New Year’s or Christmas office party, 

or one of the many other adult games out there), where you become “childish” rather than truly 

and creatively childlike. 

Yes, you say, but children are children, and adults are adults.  What does creativity have 

to do with a child’s state of mind?  My definition of creativity says that you must first see life as 

a child would; in other words, you must be able to understand that life is, in fact, one big 

playground and that your writer’s self simply uses that image to focus upon until you can use 

that playful attitude in your creative focus.   
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Notice the word focus.  This is the only element of reality from adulthood that can benefit 

the creative writer.  Focus gets the job done.  Focus gives you the necessary eye for organization 

and detail.  Focus gets you moving and working hard toward that deadline.  But, focus will 

never—I repeat—never replace the creative spirit and vital energy of your childhood.   

However, the best writers are able to generate those creative energies and playful 

attitudes in their work so that we the readers can luxuriously take a break from ourselves and 

learn what full enjoyment of existence really means!  

Go ahead, I dare you.  Watch a five-year-old as he or she gets in touch with the universe.  

These children (and they are in us always!) instinctively trust in their higher powers (us) and 

promptly make their lives a fun-filled romp of interconnected bliss, where, if asked about what 

“love” means, these children will reply, “It means ya get shot by a arrow and walk around crazy 

all day.”  Or, when asked why engaged couples hold hands in the movies, they tell us, “So’s their 

rings won’t fall off.  They paid too much money to lose them!” 

What adult could think of such creative answers?  Not many.  But the child inside of you 

can think of a million snappy answers.  This is the same child I will bring out in you in the 

following section. 

I end this definition with a note to you, the digital creator of the new multimedia 

communications era.  You will not have to worry about buying an agent a new car or giving 

away your electronic rights to a publisher; you will be able to go directly to the buying public.  

This in my estimation, will be the turning point for the independent digital creator and Peter 

Drucker’s “Knowledge Worker.”  Your creativity will be the only ability keeping you from 

competing with the big dogs.  And creativity is what this coming section teaches you. 

Techniques of Prewriting for Electronic Media 

• The Sign mind and the Design mind 

• Clustering to access your Design mind 

• The “trial-web shift” 

• Unity through recurrence 

• Using language rhythms 

• Images and metaphors 

• Creating tension 

• Multimedia awareness development 

Every creator, no matter what the experience level, has to face that same blank computer 

screen, canvas or white page each day.  Prewriting is the process of coming to terms with that 

blankness and filling the void with meaningful symbols.  These symbols, if you are a print media 
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writer, are known as “words.”  However, if you are an electronic writer, a whole new world 

opens up to you, and you must also become familiar with how to prewrite for sound, touch, taste 

and smell, in addition to the printed words. 

I often use an unconventional paperback text in my college composition classes called 

Writing the Natural Way, written by the late Dr. Gabriele Lusser Rico.  She subtitles this text:  A 

Course in Enhancing Creativity and Writing Confidence.  I will be discussing the seven ways to 

release one’s expressive powers that Rico says are necessary to the creator.  If you can master the 

source of your inner creativity, then you can go on to produce documents that will blaze on the 

new electronic pages of technological opportunity. 

The Sign Mind and the Design Mind 

Rico says that we produce different kinds of messages with the two halves or 

hemispheres of our brain:  the Sign (left) mind and the Design (right) mind.  In summary, the left 

hemisphere controls our sequential, one-at-a-time logic, or our linear thinking (Sign mind).  It 

splits the world into identifiable, nameable bits and pieces.  It also is controlled by rules and 

draws on preexisting fixed codes and accumulated, organized information. 

The Sign mind further has the power of syntax, the grammatical stringing together of 

words.  This side of our brain can remember complex motor sequences:  it knows “how.”  It is 

expressive in words, but primarily used as a sign:  “A woman is a female human being.” 

In contrast, the Design mind (right hemisphere) is an all-at-once processor of information 

and looks at the whole:  a face.  It connects the world into related wholes rather than seeing 

individual parts.  It is analogic:  it sees correspondences and resemblances.  It is receptive to 

qualitative, unbounded aspects of the world:  feeling states.  It charts the emotional nuances of 

thought rather than the informational. 

Thus, the Design mind produces imagistic thinking.  It also uses transformative, open-

ended ideation, drawing on unbounded qualitative patterns that are not organized into sequences 

but that cluster around images of crystallized feelings.  It has limited verbal syntax but responds 

to words as images or sentences recalled as a single unit, such as the words of a song, a poem, or 

a jingle.  It can remember complex images, but it is mute—it uses pictures, not words.  It 

discovers “what.”  It is receptive to words as design:  “wide warm woman, white-thighed.  

Wooed and wed.  Wife…” (John Updike). 

The corpus callosum serves as the connecting point between these two halves of our 

brain.  It allows them to communicate with each other at the rate of thousands of impulses per 

second, but it can also inhibit this informational flow so we can focus our talents on a particular 

task requiring the use of one side.  For example, the idea for this book came when I saw that the 

world of linear computers and publishing needed a boost from the right hemisphere world of 

imagination.  I saw that I could write a book that would serve as a metaphorical corpus callosum 

for the two halves of the creative world:  the left hemisphere-dominated world of business, 

engineering and science and the right hemisphere-dominated world of literature, film and art. 

http://www.amazon.com/Writing-Natural-Gabriele-Lusser-Rico/dp/0874779618/ref=sr_1_1?ie=UTF8&qid=1405441619&sr=8-1&keywords=writing+the+natural+way+rico
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I saw that many professionals in the left, or Sign, world needed to be able to think 

creatively and to design documents that affected the feeling side of their readers and users.  

Conversely, many right, or Design world professionals needed to learn to think more logically 

and learn that unless ideas were planned out sequentially, no great vision would come to life.  In 

other words, as Henry David Thoreau once said, “You may build your castles in the air, but then 

you must lay the foundations for them here on earth.” 

I saw that the media in the computer industry was replete with a tremendous number of 

creative linear “gadgets” that let you link up with just about everything but that very little 

creative content was out there.  The need remained to teach the basics of a new kind of creative 

writing, and this book addresses that new need. 

Clustering to Access Your Design Mind 

Clustering is the process that Rico says is a natural function of the brain’s need to 

associate images to find meaning in pictures or images that come from our subconscious.  The 

“clusters” are the random associations that spring to mind around a nucleus or core ideation, in 

the form of a word or a short phrase.  Engineers and computer scientists can best associate the 

concept with the flow chart, but there is one basic difference:  clustering is a totally free and 

uninhibited process of brainstorming, whereas a flow chart has a definite linear progression 

leading to an end goal.  Both processes have a goal in mind, however, and both processes can be 

mapped out on paper or on a computer. 

In fact, interactive game and eBook designers use a form of clustering when they plan 

their ideas.  In the book Interactive Writer’s Handbook by Wimberley and Samuel, for example, 

the design structures and paths for gaming are given in a clustering type of relationship (page 

140-146).  This is to interrelate all the paths so the user gets the feeling of an intrinsic harmony 

and organization to the overall structure. 

As a result, clustering is a process of brainstorming ideas that is not without structure or 

meaning.  However, I do want to emphasize that your mind must be unstructured and unfettered 

when you do the initial imagining to get the associations.  This is extremely important for 

application in electronic media because the digital creator is working with much more than just 

the written words as symbols of meaning.  He or she must also visualize in a sensory and 

emotionally stimulating way, in the same way you will learn in this section of my book. 

I will now give you the chance to try your hand at clustering.  I will choose the nucleus 

words and you will cluster the associations that come to mind.  Place your clustering associations 

in small circles on a page around the word, visually similar to the way protons and electrons 

form around a molecule’s nucleus or planets revolve around a star.  See how natural this all is? 

The words you must find associations for are digital creator.  I chose this term because is 

central to the book I wrote in 1996, and there have been a lot of changes since then, so I wanted 

to see what has happened in the collective unconscious since then.   

http://www.amazon.com/Interactive-Writers-Handbook-Darryl-Wimberley/dp/1885452039/ref=sr_1_fkmr0_2?ie=UTF8&qid=1405202975&sr=8-2-fkmr0&keywords=interactive+writer%27s+handbook+waverly
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Place these two words in the center of a sheet of paper and draw a circle around them.  

Then, let your mind go free, and perhaps close your eyes.  What pictures do you see that you can 

associate with the concept?  Do not censor what at first you might think are crazy associations.  

You will discover that the right hemisphere of your brain will find connections that will amaze 

you! 

However, you must use your left hemisphere to give the pictures you imagine some 

definable meaning that can be expressed in one or, at most, a few words.  Remember.  Your 

Design mind is at work initially, picking up random message from your past, bits of songs, bites 

of poetry, and pictures from life. 

But once you have a picture, you must use your Sign mind to focus in and name that 

experience or feeling, so you can put it as a cluster on the page.  You will see what you can do 

with all of this creative energy very shortly.  I will include a sample response at the end of this 

section. 

Now that you have a good selection of clusters around your nucleus concept, digital 

creator, I want you to search for what Rico calls the “aha!” or “trial-web shift” experience.  This 

is when you read over your clustered associations and “discover!” what you want to write.   

In other words, as the creator, you are the one responsible for determining the thesis or 

topic of your message.  This trial-web concept means that you have connected the thoughts about 

your possible writing topic, and you are now ready to see how you can focus and write about 

those clusters that most intrigue you in some logical and “left hemisphere” fashion (the web shift 

experience).  For example, here is an exercise for you to see how clustering leads to the trial-web 

shift. 

Trial-Web-Shift Exercise 

Suppose you have clustered the following random details:  fat man, airplane, woman, 

bathroom, emergency, pilot.   

Try to come up with a story that can be created using these details.  Write it out in script 

or story form to create associations (a story) out of random details. 

If you had not done the clustering, then you could never have associated those people.  

And the trial-web shift was critical because it is the Design mind’s way of associating and 

communicating the images in a meaningful way.  However, the Sign mind gave you the words to 

express the pictures, and it also supplied you with the step-by-step approach that led to the end of 

the story.  Thus, the Sign and Design minds work in harmony to produce the best possible result. 

You can think of the trial-web shift as the Design mind’s way of coming up with the 

thesis or message you want to communicate, using the bits and pieces of your clusters that 

intrigue you the most.  The clusters, therefore, serve as the parts you use in a creative way to 

communicate an interesting message, story, or a complete vision (as in visual art). 
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Now draw your own cluster around digital creator and then write a one-paragraph 

vignette that communicates the interesting things you see from your collection of clusters, just as 

you wrote the story based on the above exercise’s clusters.  Your creation need not be a script or 

story, however, unless you are so inclined. 
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Chapter 10:  Recurrence—A Way to Unify Your Creations 
Rico mentions another technique that she terms recurrence.  This has also been called the 

natural rhythm of life.  We are able to capture this natural repetition of sounds, motion, and 

feeling very easily in our childhoods.  You can probably recall the way you were always 

humming or singing some rhyme or sing-song ditty when you were small.   

This is our human ability to recognize the power of recurrence in our communications.  

Advertisers are also well aware of this phenomenon.  In fact, many award-winning, highly 

creative ads do not sell their products because the creators of the ads forgot about the power or 

recurrence.  But everybody remembers the recurring jingle that we can sing at a moment’s 

notice, repeating the telephone number, address, and the name of the product or sales location as 

if we were little kids again.  That’s all because of the power of recurrence. 

Poetry is probably the foremost example of the power of recurrence in our 

communications.  Pattern recognition is best demonstrated when the creator has something 

whimsical and musical to say.  When Shakespeare gives us, “It was a lover and his lass, With a 

hey, and a ho, and hey nonino, That o’er the green corn-field did pass, In spring time, the only 

pretty ring time, When birds do sing, hey ding a ding, hey ding a ding, Sweet lovers love the 

spring” (As You Like It, Act V, Scene 3), we are hearing the master craftsman giving us a song 

that we will remember for the “spring time, the only pretty ring time,” and “birds do sing, hey 

ding a ding, Sweet lovers in the spring.”  The recurrence of those images and sounds makes us 

want to tap our toes or hum along, even without music.  This is also the power of properly placed 

recurrent sounds and words. 

The digital creator can learn from this.  To communicate in digital format, one must be 

ready to combine lyrical prose with music, and what better way than to use recurrence?  We are 

seeing more of this today, thanks to websites like Booktrackcom, and my business is going to 

certainly be using it, as seen in my online sample of the fourth mystery of my Detective Pat 

O’Malley Steampunk Mystery Series (just named as a semi-finalist in the Kindle Book Awards 

for Best Scifi Novel).  Note:  The menu is on the upper-left side of the screen, and the 

background music selections are on the upper-right side of the screen (music note icon).  

 

http://www.booktrack.com/#!/my-projects?booktrackId=0bf99ac808f24c00a020e532b83a2a16
http://emrepublishing.com/steam-city-pirates/sample/index.html
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Recurrence Exercise 

For your exercise, I want you to imagine you are creating a virtual world using some 

world creation software such as Second Life.  Your task is to write some poetic lyrics to go with 

pictures you will hang on the walls of your home.  First, what type of home will the visitors 

view?  Second, what picture will you hang for them to click on in order to hear your ditty or 

recurrent lyric?  Some of you may also be musicians, and you can feel free to orchestrate your 

words as well with a little tune.  However, it is not required.  Write four or five lines of prose that 

use recurrent repetition to reinforce the image you are communicating.  You may check the 

sample answer at the end of this book. 

Language Rhythms:  The Beat Words Can Dance To 

Robert Louis Stevenson referred to rhythms of sentences as “the pattern of sound in 

time.”  In the womb, we could hear the sound of our mother’s voice as she sang, talked, and 

laughed.  This feeling continued into our lives as we were rocked, sung to, talked to, and 

enchanted, until we were actually “bubbling over” with babbling enthusiasm and loquacious 

grins. Japanese women, in particular, believe that by playing classical music while pregnant they 

will influence the yet-to-be-born youngster to appreciate good music.  This love for rhythm stays 

with us throughout our lives. 

Jim Crosswhite of the Writing Program at the University of California, San Diego, claims 

that, contrary to popular belief, students are actually doing more than mastering the basics of 

English and are sophisticated in grasping the technical aspects of writing.  He complains, 

however, that they rarely write authoritatively, honestly, or in their own voices.  In the 

framework of this chapter, “voiceless” writing could be called Sign-mind (left hemisphere) 

writing in the extreme. 

The active participation of your Design mind in the writing process adds authenticity as 

you listen with your inner ear and see with your inner eye.  When our Sign and Design minds 

learn to cooperate, our words take on the rhythm and resonance that Peter Elbow (father of 

“freewriting”) insists are essential to voice:  “Real voice is whatever yields resonance, whatever 

makes the words bore through” (Rico, page 136). 

When I was an undergraduate, one professor gave us linguistics students an assignment 

that had us imitate the voice and style of a popular author or our choosing.  We were told to use a 

common fable or story and then to retell that story using the “voice and rhythm” of our chosen 

author. 

I chose John Steinbeck, and my piece to retell was the story of “The Three Little Pigs.”  

Steinbeck’s rhythm was very easy to copy, and I had no trouble duplicating the flowing nature 

images and long, metaphorical sentences that were the mark of this creator’s unique voice.  Here 

is a short passage from that paper: 

And when it came time to go out into the country to vacation, the third little pig 

decided he would stay at home and build his house.  He would let his two idle brothers 

http://secondlife.com/
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drink rotgut whiskey, chase skirts, and generally play the fiddling grasshopper to his 

industrious ant.  He was one old pig who believed in weighing a pound of prevention and 

staying out of the devil’s workshop.  You never knew when some lone wolf was going to 

try to take it all away from you, and he, for one, was going to be prepared! 

Listen to the sounds and rhythms of one Will Shakespeare: 

Blow, winds, and crack your cheeks!  Rage!  Blow!  You cataracts and 

hurricanoes, spout till you have drenched our steeples, drowned our cocks!  Your 

sulphurous and thought-executing fires, vaunt-couriers to oak-cleaving thunderbolts, 

singe my white head!  And thou, all-shaking thunder, smite flat the thick routundity o’ the 

world!  Crack Nature’s molds, all germens spill at once, that make ingrateful man!  

(King Lear, Act II, Scene 2). 

If it amuses you to read this rhythmic chant, it may amuse you further to be “sworn a foul 

curse” in the style of Shakespeare.  I know that I often need a swift metaphorical “kick in the 

hindquarters” to get my day started, perhaps you do too. 

Parallel rhythms are some of the simplest and most powerful forms.  The Sign mind 

principle behind parallel rhythms is this:  let words and phrases seek their own kind—noun to 

noun, verb to verb, and so forth.  For example: 

A jug of wine, a loaf of bread, and thou (nouns/pronoun) 

Eat, drink and be merry! (verbs) 

I came, I saw, I conquered! (clauses) 

However, the appeal of parallel form for the patterning Design mind goes deeper still, 

into the emotional and aesthetic senses; the structure of parallel forms is not only explainable in 

terms of grammatical constructs but is also highly audible and memorable.  This is very 

important to the digital creator, who must always think about how words can be constructed so 

they can link up with the other senses.  HTML5 and CSS3 pose unique challenges to the writer 

in electronic media.  Unless one can understand the power of parallel structures and rhythms, one 

will have a difficult time communicating in the circumspect way needed for the greatest aesthetic 

and emotional appeal inside these rather geometric and isolating structures. 

But perhaps the most important thing to the digital creator is the tremendous hurry that 

most digital readers are in.  You have 15 seconds (the duration of the short-term memory) before 

the reader clicks on a hyperlink looking for something more exciting.  Attraction, retention, and 

communication of the message—in that order—are the key factors.  By using the parallel forms 

suggested, you can provide the interest and the aesthetic appeal to keep the digital reader glued 

to your screen. 

Therefore, not only can the creator repeat parallel nouns, verbs, and phrases to create 

interesting combinations and rhythmic effects, one can also combine feelings and emotions to 

gain powerful, linguistic balance and sensory meaning.  Edgar Allan Poe is one of the best 

http://www.pangloss.com/seidel/Shaker/index.html?
http://www.pangloss.com/seidel/Shaker/index.html?
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American writers of this kind of emotionally rhythmic language.  Listen to the final stanza of 

“Annabel Lee”: 

For the moon never beams without bringing me dreams 

Of the beautiful Annabel Lee; 

And the stars never rise but I see the bright eyes 

Of the beautiful Annabel Lee; 

And so, all the night-tide, I lie down by the side 

Of my darling, my darling, my life and my bride, 

In her sepulcher there by the sea— 

In her tomb by the side of the sea. 

Note how Poe repeats the feelings of loneliness (moon never beams, stars never rise, I lie 

down by the side) and of recurrence (Of the beautiful Annabel Lee).  He also uses his thesaurus 

and gives us two different, yet concretely resonant meanings for the feeling of death (sepulcher, 

tomb). 

I hope you’re getting the message.  Your assignment for this writing technique is to copy 

the rhythm of Poe’s “Annabel Lee,” but instead of using his language, substitute your own words 

and phrases to capture the same emotional effect.  It may be noteworthy to also understand that, 

if you choose another writer’s work to imitate (especially if the writer’s copyright has expired), it 

is not plagiarism to change words and to keep the rhythms!  Some of us have been born without 

much rhythm (remember the stereotype Richard Pryor gave his audiences of the tight-butted 

white man who just could not, for the life of him, boogie in time to the music?).  Here is your 

chance to prove you indeed have rhythm! 

Images and Metaphors:  An Inner, Creative Ability That Separates Human from Beast 

The ability of the human brain to capture the total picture of an experience makes us 

unique in the world.  However, until we were able to convert those “picture stories” into words, 

we were locked into our tribes’ traditions, rarely ever escaping out into the broader knowledge of 

the universe outside our primitive lives.  But the need to share our experience in pictures was 

great.  Thus, artistic expression was born, and at last humans had the ability to communicate 

knowledge without getting locked into tribal tradition. 

I recall the brilliant metaphor my Hindu professor gave in our class, Quest for Self—East 

and West:  Imagine that an elephant is God and is locked inside a dark room.  Outside, three wise 

men are waiting to pay him a visit.  Each one goes inside the pitch-dark room.  The first takes 

hold of the elephant’s trunk and exclaims, “Aha!  God must be a long root of the banyan tree.”  

The second wise man enters and grabs onto the elephant’s (God’s) tail and says, “I see, God is a 
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snake.”  Finally, the last wise man enters, and he walks right into the elephant’s broad side.  

“God cannot be grasped!” he exclaims, and he runs out of the room. 

My professor said that each wise man represents (symbolized) a different religion.  

Everyone believes differently about the essence of God, yet God remains unchanged. 

Metaphors and images give us a way to communicate symbolically, so that our viewers 

and listeners can grasp the essence of our “picture” in one dazzling display.  Electronic media is 

spectacular for this type of symbolic imagery because it offers so many options.  But the digital 

creator who cannot capture the pictorial essence of his or her message is not thinking 

metaphorically. 

Images and metaphors arise spontaneously, intact and whole, from the roots of the 

psyche.  This encapsulating phenomenon makes the experience vivid and memorable later in life.  

The easiest “capsules” to remember are those charged with human emotion:  what you were 

doing when someone you loved or admired was killed; the location and circumstances of your 

first kiss; the setting of your first real date; your first lover and where you were when you met 

him or her.  These are the easy ones to symbolize in you mind, so you can recall them pretty 

quickly by clustering the images the way you did earlier in this book. 

Rico says we gain our ability to image in childhood by imagining such creatures as 

monsters, witches, and fairy godmothers (Rico, p. 157).  Even more grotesque and sometimes 

beautiful images come about when we are subject to highly emotional states:  hunger, isolation, 

fear, nightmares, and dreams.  The images arise because it is our inner child’s reaction to the 

emotional state brought about by experience in the outside world during the day. 

For example, Shirley Jackson wrote the powerful short story “The Lottery” at one sitting, 

“in a frenzied state of urgency,” and she had it in the mail to the New Yorker that same afternoon.  

It became one of the most controversial and most responded to stories in the history of that 

literary magazine.  Why?  It is a metaphorical image of a childhood nightmare:  that the world 

outside the family can murder you for no reason.  The reason this story was received with such 

emotional passion was because Jackson (like Joyce Carol Oates, another of my favorite 

contemporary authors) has the ability to describe in vivid words the nightmares that scare us in 

our private, inner worlds.  All the great horror writers do the same thing.  They have the unique 

ability to conjure up particular images that are so packed with emotion that we must respond to 

them as readers. 

So, what happens when we add just one more dimension (musical background) to a 

classic horror story?  I think you can experience this quite well in the story “Dagon,” by H. P. 

Lovecraft over at Booktrack. 

Some psychiatrists say they can understand you in a special way by analyzing your 

dreams.  Dreams are nothing more than imaging at its very best.  In fact, a famous author and 

teacher, Robert Olen Butler, teaches all his students that they must write “From Where You 

Dream.”  The best creators soon learn they must be able to dream sitting in front of the computer 

terminal, connected to a variety of software programs and manipulating keystrokes, icons, 

http://fullreads.com/literature/the-lottery/
http://www.booktrack.com/#!/?booktrackId=875bb1f726604ac095f3dac5abf84d44
http://fictionwritersreview.com/interview/fuck-sentimentality-an-interview-with-robert-olen-butler/
http://fictionwritersreview.com/interview/fuck-sentimentality-an-interview-with-robert-olen-butler/
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sounds, and graphics like a maniac.  Without the ability to think metaphorically, the creator will 

definitely remain mediocre. 

Metaphor 

A metaphor is a comparison between “things” from different classes.  These “things” can 

be objects, ideas, processes, or anything else we use language to represent.  The metaphor can be 

expressed in a straightforward fashion:  “You are the sunshine in my life.”  It can be streamlined 

into a name, often a product name:  Plymouth Sundance.  It can be done with a verb or verb 

phrase:  “He was lucky to skate away from that disaster.” 

Think of a simile as a metaphor that includes the words like or as.  Think of an analogy as 

a metaphor that has four parts:  A is to B as C is to D.  And don’t worry about classifications.  

Worry about powerful, affective writing. 

Metaphor is powerful because it is compact:  “heart of stone.”  It involves the senses:  

“Don’t rain on my parade.”  It explains one thing in terms of another:  “Writing this paper is like 

wandering through a maze—I can’t see where I’m going, and I don’t remember how I got here.” 

Some people use metaphor naturally.  If you aren’t one of them, you can still learn to 

write them.  You can force a plant bulb to flower out of its normal season by changing the 

natural conditions—in effect, “fooling” the plant into blossoming in an unnatural season.  In 

writing, you can force a metaphor into bloom by changing the natural conditions.  Set out to 

write some, and you will.   

The following examples are one writer’s attempts to explain an abstract process—his 

thinking.  In “forcing” these metaphors, the student (Bobby Bascomb) discovered something 

about his own thought processes and explained his discoveries in a way anyone can understand. 

Example:  Forcing a Metaphor 

1. My thinking is like a bath tub filled to the top, with the water still running, because it is 

just about to overflow. 

2. My thinking is like a pack rat’s home because I never forget anything. 

3. My thinking is like a fun house mirror, because what I am thinking comes out completely 

distorted when I speak. 

I gave the following exercise to my incoming Composition students.  I am going to give 

it to you as well.  However, you must remember that thinking metaphorically is more complex if 

you want to be successful in the digital writing world.  Not only do you have to come up with the 

perfect metaphor to represent your game, your product, or your service, but you must also 

connect it to other enhancing sounds, animations, and even entire databases. 

The success of the interactive game Myst, for example, has come about because the 

creators knew users would respond to the fantastic inner, dreamlike world they created.  It both 

scares and attracts the user, thus giving a sublime satisfaction to the inner child. 

http://cyan.com/games/myst/
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Exercise:  Forcing a Metaphor 

Begin with the object, subject, or topic about which you wish to write.  Let’s say “your 

written voice” is the subject.  You need to find five things with which to compare your voice.  A 

“thing” can be an object, person, process, idea, or anything else with definable characteristics.  

Set up your paper to look like this: 

My voice is like 

_________________ (thing 1) because ____________________________________________ 

_________________ (thing 2) because ____________________________________________ 

_________________ (thing 3) because ____________________________________________ 

 

When you select things for comparison, look for the unusual and the outrageous.  The 

purpose of the metaphor is not to show what is already known but to reveal a new way of 

looking at things.  You should be as surprised at the discovery as any other reader. 

To say your voice is “like a rasp because it’s rough and raspy” is not very remarkable or 

new.  Here is a simple rule to follow when listening to your writing for fresh language:  If you’ve 

heard the phrase more than once or twice, it’s probably a cliché. 

After you’ve written five of these, drop the inessential words.  Revise to make the verbs 

do the work.  If you’re determined to be raspy, “I rasp” is more forceful and direct than “my 

voice is like a rasp because it’s raspy.” 

Strive for power and economy in the metaphors, and let the rest of the writing do the rest 

of the work.  Select one or more of the metaphors and use them as a basis for further 

development.  At the conclusion of this book, I will give you an excellent example from one of 

my former students.  She was having a great deal of trouble with her grammar early in the 

semester, but after I explained that grammar was a logical, left-brained activity that is separate 

from her marvelous creativity, she responded to this exercise with a bursting bouquet of lovely 

images. 
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Chapter 11:  Creating Tension in Your Writing 
My favorite quotation of all time comes from none other than that old alcoholic and Jazz-

ager, F. Scott Fitzgerald.  “An intelligent person is one who can understand both sides of a 

conflict or problem and still be able to function in the world.”  I find it quite interesting that great 

writers often come up with advice to others that they find most difficult.  Fitzgerald obviously 

had a problem functioning without a cushion of booze around his psyche, and this ultimately 

destroyed his perspective.  However, no writer was better at establishing “creative tension.” 

Rico gives an excellent definition of tension when she says: 

‘Tension’ does not refer to the anxiety you might feel when writing an essay exam or 

being interviewed for a job.  The word comes from the Latin, ‘tensio,’ meaning 

‘stretched,’ as in ‘extension,’ a stretching out, a reaching for ways to join images, 

connect new patterns, reconcile opposites.  Thus when I speak of creative tension, I mean 

the tensions you produce in your writing through oppositions, juxtapositions, and 

resolutions of seemingly contradictory ideas or feelings.  The purpose of seemingly 

contradictory ideas or feelings.  The purpose of fostering creative tension is to not only 

lend intensity and surprise to natural writing but also to help the reader regard 

seemingly irreconcilable opposites in a new light.  In so doing, you will avail yourself of 

the possibility of new and unexpected patterns by taking from each opposite what is 

useful and reconciling it in your writing (page 211). 

Albert Rothenberg, a psychiatrist and student of the creative process, terms this process 

of creating tension Janusian thinking, after the Roman god Janus, whose two faces point in 

opposite directions.  In Janusian thinking, two or more opposites are conceived simultaneously 

as equally operative and valid (Fitzgerald’s quote).  The study of physics shows us that, 

depending on how we look at it, light can appear sometimes as electromagnetic waves, 

sometimes as particles.  This paradox led to the formulation of quantum theory, the basis of 

modern physics.  The apparent contradiction between particle and wave images was solved in a 

completely unexpected way, which called into question the very foundation of the traditional 

mechanistic worldview. 

This technique is the mark of a great creator.  The very soul of fiction is contained in the 

author’s ability to create conflict that leads to satisfaction and a reconciliation or alienation of 

some kind.  When you have mastered the art of creative tension, you are well on your way to 

being a true cyberspace creator.   

In natural writing, the tension between opposing forces becomes a creative principle 

because it stimulates fundamental and surprising innovations.  Creative tension stimulates 

fundamental and surprising innovations.  Creative tension brings new lifeblood into seeing and 

writing, producing effective surprise and reflecting connectedness.  To the Sign mind, a polarity 

is the presence of two irreconcilable opposites.   
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But to the Design mind a polarity represents the ends of a single, indivisible whole.  Like 

Indra’s net, which is the Hindu metaphor for the cosmos (the inner microcosm is a symbol of the 

outer macrocosm, just as the outer universe is a symbol of the inner imagination), the Design 

mind has a different focus, that’s all, for it is the simultaneous recognition of opposites as equally 

valid. 

Rico makes this clear when she says: 

The function of creative tension in writing is precisely to reflect the profound truth of the 

both/and, rather than only the either/or, nature of life.  We can perceive both ways 

because we have two brains, which process the flux of the world in radically different 

ways.  Our Sign mind tends to focus on the either/or, crisply and clearly cataloguing, 

making judgments, establishing rules.  Our Design mind tends to focus on the both/and, 

with its ambiguities, its malleability, its flow.  Again using the terminology of physics, we 

might say that our Sign mind thinks in terms of fission, the act or process of splitting into 

parts, while our Design mind thinks in terms of fusion, the act of liquefying or melting 

together by heat.  Fission separates out; fusion merges.  Fission focuses on particles—a 

drop of energy; fusion, on waves—a sea of energy (page 213). 

I use movies in my classes because image stories educate in a different, and in some 

ways, more satisfying way than books.  This is (by the way) exactly why writing for digital 

media is so exciting.  The digital creator can combine text and vision to create a perfect metaphor 

for human life!   

One movie I showed is called A Bronx Tale, which is about a young boy growing up in 

the New York of the 1950s and 1960s.  The creative tension is established because this boy 

learns from two very different fathers.  One, his biological father, is an honest, hard-working bus 

driver, whose favorite saying is “The worst thing in life is wasted talent.”  The other father is the 

neighborhood “tough guy,” who takes a liking to the kid and who really does not want the boy to 

become what he has become. 

Thus, even though the tough father is a murderer, his internal nature is to prevent the boy 

from turning evil.  This leads to his saving the boy’s life later in the movie, and it even brings the 

boy closer to his own father in a paradoxical way.  They are reconciled at the tough guy’s funeral 

after he was gunned down by the son of a fellow gangster whom he killed many years before.  

The karmic law is satisfied, and the viewer is left satisfied, but the satisfaction includes a 

paradoxical and creatively tense respect for a character who would be (in a less effective movie) 

a stereotyped villain. 

Creative tension makes your reader or viewer think about how strange life can be 

sometimes.  People who seem to be evil often do good deeds.  Saints sometimes fall.  Heroes 

lose, and sinners win.  Thus, Juliet calls Romeo a “beautiful tyrant.”  And a little Italian boy 

growing up in the Bronx learns from a gangster about goodness.  

My novel, Russian Wolves, has a climactic scene in the Bolshoi Ballet Theater, when my 

mad serial killer and assassin sees what he has become and recognizes the paradox of his inner 

https://medium.com/@englishmajorspub/amazons-hachettes-apps-and-html5-oh-my-22c57bac0d08
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world as it is juxtaposed against the insanity of the outer world of gangsterism and racism 

running amok in Moscow.   

‘Fellow Muscovites!  I am the Wolf of Justice!  Andrei Romanovich Chikatilo.  My 

father was a traitor to you.  I have killed many children—God forgive me!  But my mind 

has left me.  I answered to my inner world, and it was wrong!  Do you really understand?  

My inner world was wrong!  Please, you have seen that your outer world of Communism 

was wrong.  I looked, moments before, through my rifle scope…’ 

There were gasps from the audience. 

‘…as the President’s little girl watched the fantasy on the stage, and my mind 

became clear for the very first time in my life.  I know this story:  My mother told me this 

story.  The wolf is fooled because people learned to hide.  Understand, my countrymen?  

Understand me!  I could not learn to hide!’ 

The story Chikatilo refers to is the children’s fairytale “Peter and the Wolf”:  this insane 

man has warped that childish vision into an inner and demonic defense against what he saw as an 

unjust world around him. 

Exercise 

The exercise for this technique involves our ability to create tension through similar word 

pairs.  As always, you may cluster around this word pair to discover your trial-web.  But then I 

want you to write about the opposing forces implied in your pair.  This will give you the 

necessary practice to be able to work on creating tension in your own writing. The word pair 

nucleus you will cluster is taste/savor.  You may look up their literal definitions, but be certain to 

use your Design mind to make the necessary creatively tense connections between the two 

concepts. 

The other obvious way you can create tension in your writing is to purposely place 

opposing words, concepts, and feelings next to each other to see if they have some metaphorical 

or emotional connection.  Remember, your Design mind makes the necessary links between 

these (at first glance) opposite forces.  Just as the universe is circular, so is the human mind.  

Unless we can feel satisfied after we have read or experienced a digital document, game or 

presentation, we will probably not be aesthetically renewed.  There will be an empty feeling in 

the pit of our stomachs, and we will feel uncomfortable with you, the creator, whose sole 

responsibility is to make certain that your reader or observer or user keeps coming back for 

more. 

Re-Vision:  Seeing with New Eyes 

This technique lets you clean up your act, so to speak, by going over your work and the 

previous techniques you have been using, and making them sparkle.  The focus must be clear:  

your recurrences must be meaningful; your images, sharp; your language, pleasingly rhythmic 

and evocative; and your tension, dynamic.  In this final phase of your writing you must look at 
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your writing more critically than you have done up to now, using the detail-oriented talents of 

the Sign mind yet at the same time checking the detail against the global vision of the Design 

mind, which ultimately dictates all major decisions.  Thus, true revision becomes an intensely 

cooperative process between the two hemispheres, a process of continual modification toward 

your envisioned whole. 

This is where you lose your inner child, and the adult takes over.  I tell my beginning 

composition class that they should imagine that they are sane people with multiple personalities 

and that one of their personalities is a little blue nun who teaches grammar.  This sister is a strict 

grammarian who insists upon perfect sentence structure, proper punctuation, and flawless 

spelling.  You must look over your work with a scathingly thorough eye.  One great writer once 

said that you are not a true writer until you realize that a properly placed period can sound like a 

cannon going off.  Until your re-vision eye can place cannon balls in strategic places, you have 

not finished. 

However, getting the words right does not mean that your exclusive task is to correct 

your grammar, spelling, and punctuation errors.  No, you must also check your words for their 

proper meaning (in relationship to your purpose or theme), and you must make certain your 

words have the right aesthetic quality for the audience you are addressing.  Perhaps you can even 

get two or three people to go over your work and see if they can see it the way you see it.  If they 

can’t, then perhaps you need to clarify a few things.  I tell my students to get at least three others 

to critically review their work.  First, for content; next, for grammar, punctuation, and spelling. 

This is also where the idea of publishing in an app comes in handy.  Hugh Howey talks 

about having his readers tell him what to change, and what is not clear to them.  Why not?  If 

they’re all in the same app, the way we market our eBooks at EMRE Publishing, then the 

audience can be your second sets of eyes, and you can make changes immediately. 

Another way you can re-vise is to re-cluster.  This is a process whereby you take some 

vague word or concept in your piece and use it as a nucleus to cluster around.  Usually, the 

passage is missing something.  It is vague, it is obscure, and it is not as precise and as magical as 

you want it to be.  Re-clustering will help you discover the best possible image or combination of 

words. 

The following exercise will test your ability to re-vise.  The following photo is one of the 

superb illustrations by EMRE Publishing artist, Ari Bernabei.  Use it when you do this exercise. 
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Exercise on Re-Vision 

1. Give your Design mind the opportunity to scan the picture of “The Time 

Machine.”  Record your dominant impression in a circle.  It can take the form of a 

polarity or a “contrary” if you wish. 

2. Now cluster around it whatever you see, whatever you feel as your eyes explore 

the entire picture, and let your Design mine respond with associations. 

3. Stay alert for trial-web shifts (aha!) that will spur your urge to write.  When it 

comes, hold it fast in a focusing statement. 

4. Now, write your vignette, using whatever pertains from your cluster.  Remember, 

clustering gives you choices:  there is no need to try to squeeze in everything just 

because it’s there.  Choose from the rich array your Design mind has made 

available to your Sign mind to work in an integrated fashion. 

5. Read your vignette aloud, listening for rhythms, images, metaphors, recurrences, 

tension, full-circle wholeness—all the techniques I have reviewed with you. 

6. Now, focus again on your dominant impression (“The Time Machine” should 

give you some ideas).  This should be your point of reference for redesigning.  

Everything in your revised vignette should contribute to this central idea 

(whatever it is).  Begin your word painting by cutting as much explanatory 

language as you can (edit out those useless adjectives and replace them with 

active verbs); strengthen your evocative language through recurrences, images, 

metaphors, and language rhythms.  Cultivate tension.  Come full circle. 

7. Now read your new vignette aloud.  Your ear will tell you what still doesn’t sound 

right.  Listen and respond by making any changes that will pare it down and 

intensify the feeling you have created. 

8. Now that you have produced your evocative whole, deliberately shift to a Sign 

mind bias (the little blue nun) and read only to correct spelling, punctuation, 
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grammatical, and typographical errors.  If you have a tendency not to see these, 

try reading your vignette backward, which will enable you to catch errors you 

might not otherwise notice. 

After completing your piece, count the words of your first vignette and compare it to the 

count of the second.  Very likely the compression of the evocative vignette yielded fewer words, 

much tighter compression, and far greater intensity.  The point is not how many words you use 

but how effectively you use language.  Every word should show. 
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Chapter 12:  Multimedia Awareness Development 
Now comes multimedia.  This is a dimension that’s been growing exponentially the last 

ten years, and the composition process must change with the times.  Writing in these formats 

gives the creator the skills necessary to compete in the digital world stage.  However, to 

communicate with multimedia, you must first understand how to compose with your five senses. 

In this part of my book, I will give you five exercise to practice using each of your senses 

(a larger portion that you received in Chapter 1).  What are your five senses?  Touch the screen.  

Read these words.  Listen to the Booktrack music.  Place your nose under your armpit and 

inhale.  Take a sip of coffee, tea, or juice and savor it.  You have now experienced your five 

senses.  Some even say you might need a “sixth sense” to be aware of all things on the Internet, 

but we’ll stay with the five right now. 

Thinking with your senses requires practice.  I recall one exercise that I gave to my 

composition students to teach them how to do this.  I told them to get into pairs.  Then, I tell one 

to blindfold the other one so he or she cannot see.  Finally, I have the “sighted” one lead the 

other one around campus and into “sensually stimulating” places.  They might be led into the 

cafeteria, or the gym, or even into a biology lab where they are handed dissected frogs or other 

tantalizing tidbits.  The “blind” student is told to write about experiencing life without the sense 

of sight.  In other words, he or she can communicate with only the other four senses.  The result 

is very interesting.  In some cases, students learn that their other senses can be relied upon; 

although in a large number of instances, they are fooled because they have not been used to 

employing these other senses—they have atrophied, the way muscles do when they aren’t used. 

In the world of multimedia composition, one can learn to use the senses by applying the 

technology available to each of the five senses.  For example, hypertext (the ability to click on a 

word in the text that connects with another page of information or causes the viewer to 

“experience” some related event) gives the creator the ability to make the reader take control of 

his or her own “depth perception.”  In other words, by clicking the arrow or cursor on the word, 

the reader can discover more about that word or concept in your message or perhaps even be 

entertained in some outlandish way.  This is true creative power.  What shall you connect your 

reader to experience, and how will that experience be associated with the overall composition of 

the piece?  As a result, the creator must learn to link the hypertext to any of the five senses. 

An excellent example of linking to a sensory experience that relates to the composition 

piece would be the one Scott Fisher gives in his text Multimedia Authoring concerning the tuning 

of twin carburetors on an MGB.  Instead of the description or the graph that is usually included 

in text-only tuning manuals, he included an audio clip recorded from the car itself, in three 

different states of adjustment:  too rich, too lean, and “just right.”  Users who clicked on these 

links got to hear what the car sounded like if it were too lean, and could then make the 

adjustment accordingly as described on that screen.  The location of the mixture-adjusting nut 

and the meaning of the relevant terms were covered on the monitor.  It is critical that readers of 

http://youtu.be/dsNjQhyvRnU
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hypertextual writing be given prerequisite information that they may not have already read 

because the presentation is not necessarily linear (see Multimedia Authoring, Chapter 6 and 7). 

Another example of using hypertext to link to a sensory perception would be one I use in 

my enhanced eBook version of the fourth mystery in my Detective Pat O’Malley Steampunk 

Series.  I wanted to give the reader an experience of listening to Edgar Allan Poe talking with my 

series protagonist detective.  Therefore, I provided a link in the introduction that connected the 

reader to the audio file when they clicked on the labeled icon provided in the e-text.  You can see 

it here.  Click on the menu in the upper-left of the screen and choose “Introduction.”  Scroll 

down until you see this image: 

 

Dr. Howard Gardner’s theory of seven intelligences possessed by humans is one creators 

of multimedia must grasp thoroughly.  Multimedia can let you reach people in ways individual 

media cannot.  Let’s begin with a few exercises to get you in touch with each of the intelligences 

mentioned in Gardner’s theory.   

1. Linguistic intelligence is the easiest to grasp in this format; if you can read this text, or 

understand it when read to you, you are using your linguistic intelligence. 

2. Logical intelligence deals in sequences.  To understand logical intelligence, add the 

numbers of today’s date.  If the sum has two digits, keep adding the digits together until 

you reach a single-digit number.  (For example, July 4, 1776 adds up to 32, so you’d add 

those digits together to get 5.)  Now, add up the numbers of the page on which you are 

now reading.  Compare the two numbers.  If the sum of today’s date is greater than, equal 

to, or less than the sum of the page numbers, you used your logical intelligence.  (The 

actual numbers don’t matter—what matters is following the sequence.) 

http://www.amazon.com/Multimedia-Authoring-Building-Developing-Documents/dp/0122575601/ref=sr_1_2?ie=UTF8&qid=1405355516&sr=8-2&keywords=multimedia+authoring+fisher
http://emrepublishing.com/steam-city-pirates/sample/index.html
http://web.cortland.edu/andersmd/learning/mi%20theory.htm
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3. To understand spatial intelligence—often called “artistic”—draw a picture of how you 

think the intelligences are distributed in you.  You can make a simple pie chart if you 

like; make a picture of your own head with regions of the brain drawn in different colors 

if you’d rather.  As long as it’s a picture showing the relationships, you have used your 

spatial intelligence. 

4. Kinesthetic intelligence means learning via your body’s motion and position.  Close your 

eyes, reach down, and tie your shoes.  That’s your kinesthetic intelligence at work.  Think 

how much more effective interactive screen design could be if it worked with the 

kinesthetic intelligence. 

5. To understand your musical intelligence, say these syllables out loud:  “Da da da 

dummmmmmmm.”  Did you instinctively go lower on the fourth syllable (and then 

repeat the pattern a little lower down the scale, even if only in your head)?  That’s your 

musical intelligence (and Beethoven’s genius) being irrepressible.  How can this help you 

make your multimedia project more memorable? 

6. For interpersonal intelligence, ask a friend or family member how they think 

interpersonal intelligence would show up in someone.  Exchange ideas about it for a few 

minutes.  Now consider how this exchange of ideas might benefit the collaborative team 

environment of the typical multimedia project.   

7. Finally, there’s intrapersonal intelligence.  This is where writers spend most of their lives.  

Think back to a time when you were really in touch with yourself, when you were in the 

presence of your dreams and hopes, when you really knew who you were.  Remember 

how it felt to be you that day?  That’s your intrapersonal intelligence at work. 

How do these intelligences relate to multimedia?  To create the most powerful 

multimedia (or other kinds of creations), learn to cross-pollinate between all these different 

intelligences.  As a writer, you’re probably good at connecting linguistic and intrapersonal 

intelligence—looking into your own experience and converting it into language for others to 

share. The visual element of multimedia gets so much ink, but there are other ways to attract the 

viewer. 

What about music?  We discussed the recent popularity of websites like Booktrack.  In 

some cultures outside America, music is used to convey the history of the tribe, the people, and 

the family.  In America, we use it most effectively to sell cars (“See the USA in your…”), or on 

a good day to teach children the alphabet (“Now I know my ABCs”). 

How about kinesthetic intelligence?  Imagine a connect-the-dot game where kids click on 

blinking icons in sequence, with the result being a large drawing of a number or letter on the 

screen.  As they move the mouse, their muscles are learning the patterns and shapes of the 

alphabet and the numbers.  Adults might learn system administration, or sample a new product 

over the Web, in the same way. 



66 

 

Although I focus on learning, I haven’t forgotten those of you in the entertainment or 

corporate multimedia fields.  The entertainment benefits should be obvious:  if you engage all the 

intelligences, it’s a more rewarding experience than if you engage only one.  As for corporate 

use, how many of you hear Mick Jagger’s voice when you click the Start button of the Windows 

system?  (I know I do, but it’s usually “You make a grown man cry…”).  The more intelligences 

you can address, the better retention your users will experience—and that’s important whether 

you’re writing software for kids or on-line advertisements. 

Now I will give you a chance to practice your sensory abilities.  Please complete each 

exercise as creatively as you can.  Remember, you are supposed to think of ideas that can most 

interestingly and most appropriately give your reader the experience of the sense under 

consideration. 

Multimedia Exercises 

Remember the commercial of a few years back where hands tore into the skin of a ripe 

orange, and the vision of bursting flavor erupted into the air as slow motion droplet of gold 

sprayed against a black background?  Or how about the fruit candy commercial that used 

colorful shots of fruit morphing into a river of sweet nectar waterfalls, and the candy would 

splash into this river in slow motion?   

As multimedia creators, we have to use one or two senses—sight (whether of words or of 

pictures) and sound.  We must us our words and our images to transform sensory input of one 

kind (sound and sight) into as many other senses as are appropriate (scent, taste, and touch).   

You may use any “connections” you find to do these exercises.  Old literature textbooks 

are ample sources for ideas, as are any royalty-free websites for images (see Chapter 3). 

1. Sight 

The first exercise test your ability to think with your eyes.  This will also test your 

multimedia awareness, mentioned earlier.  In other words, you will have to “transform” 

the following sensory input into a visionary and auditory (remember parallel rhythms?) 

“experience” for the audience.  In multimedia creation, one must always be thinking 

about how the user will experience your creation.  Your task is to convert these 

impressions from other senses into a visual and stimulating image. 

a. Show the flavor of fresh-roasted coffee. 

b. Picture what an echo would look like. 

c. Envision what wine tastes like. 

2. Sound 

Next, imagine that you must convert the following sensory experiences into a 

sound or a song that best represents that experience.  Remember that you may not use 
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songs from copyrighted material—but you may use original tunes you create on your 

own software. 

a. What is the sound of lover’s first kiss? 

b. What is the sound of greed (or some other deadly sin)? 

c. The sound of a baby’s first steps? 

3. Taste 

Try translating the following sensory experiences into something the user can 

taste: 

a. The agony of a battlefield. 

b. Honeymoon night. 

c. Victory. 

4. Smell 

Convert these sensory emotions into an experience the user can smell: 

a. Passion. 

b. Hunger. 

c. Wealth or poverty. 

5. Touch 

Create an experience that forces your audience to use the touch sensation to 

understand the following: 

a. Marriage ceremony. 

b. First day of school. 

c. A first date. 

Check your responses with the sample answers at the end of this book. 

You should now be getting the idea of how multimedia composition works.  You must 

make connections between the multimedia message you are creating and your viewer’s senses.  

It brings all the senses into play, ultimately, and you end up mixing and matching the senses to 

create the best possible experience for your viewer. 

Now that you are pumped from all of this creative activity, I would like to point out that 

hypertext is probably one of the most creative links you will use in multimedia creation.  There 

are two major purposes for using hypertext.  One, you can link your screen page with another 

page in a sequential order.  This is done when you are moving your reader in a step-by-step 
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process, and you want him or her to stay in a single direction.  This is also called unidirectional 

hypertext. 

However, the major purpose for using hypertext is to allow the audience to bring their 

own context to the information.  This is the crucial element in human creativity:  putting together 

two existing ideas to give rise to a third new idea like striking flint on steel to cause sparks.  

When you structure a hypertext document you make it possible for the readers to be present in a 

completely different context for each piece, or module, depending upon which link they came 

from.  Sometimes, however, you have to make sure they know A before they read B (as in 

Fisher’s carburetor example earlier). 

When I said that hypertext gives you depth perception, I meant that the creator can link a 

word or definition or even with some other database, so that the reader can get an additional 

dimension about the concept under study. 
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Conclusion:  What All of This Means to You as the Creator 
The outlook for independents is looking good.  Hugh Howey recently did research into 

how much money Indies are making, and if done correctly, the indie author of today can cash in 

on the burgeoning chances at reaching your niche market.  New authors need to do something to 

plan if they want to make it, and that includes thinking about establishing your brand before you 

create your first book!  The Indies that make it are those who have done their planning well 

ahead of time. 

We at EMRE Publishing believe we can assist you in establishing your brand in a 

dynamic way.  Your enhanced eBook can be the way to create your niche in a provocative and 

media-intensive application that your audience will install and keep on their mobile devices 

everywhere they travel.  One thing is certain about the coming era, readers will be mobile!  

This book is meant be an introduction to creating with all of your senses and 

intelligences.  I have given you resources (both free and paid), as well as some writing 

techniques you need to compose with those multimedia resources.  This is not, in any manner 

shape or form, meant to be a do-it-yourself guide.  If you decide to get your project created with 

EMRE Publishing, however, it is a good resource for you to learn some of the basics of 

composition as applied by our developers.   

Our developers, of course, will organize the media you wish to include and program it so 

it looks the way you want it to appear to your audience.  You can search the free resources and 

come up with ideas to give to us.  You can practice some of the exercises to see if you can come 

up with multimedia ideas for your own book, product or family project.  As we like to say, the 

“possibilities are limitless!” 

Your project and even your entire brand can begin with the first idea you have, so we 

would love to hear from you.  We work on a step-by-step basis with clients in order to pull from 

(educate) them the best possible creative result.  Creators are our only business, and readers are 

our audience.  We would enjoying seeing what you have in mind, so we can make your vision 

become a reality. 

 

Jim Musgrave, Owner 

EMRE Publishing, LLC 

http://authorearnings.com/the-tenured-vs-debut-author-report/
http://emrepublishing.com/
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Sample Answers to Exercises 

Cluster Words:  Digital Scribe 

Your clusters might contain words such as digits, fingers, writing down thoughts, monks 

of old, computers, linking, togetherness, communicating rapidly but with extreme precision, 

virtual books, electronic holy men, writing down words that vanish into pulses of energy, writing 

with sound, pictures and words. 

A possible paragraph based on the above clusters might be as follows: 

The holy scribe sits at his terminal, waiting for the passion to grip his hands, 

encircle his brain, and send electric impulses into his fingertips.  He feels holy because 

he has such power in front of him.  He can send his viewer into other worlds, where they 

can hear what he wants them to hear, touch what he wants them to touch, feel what he 

wants them to feel.  The holiness he senses in his electronic religion:  where his god 

communicates through him in quantum leaps, and where his mind is divided, forever 

panning over the endless possibilities, yet final arriving at the perfect answer!  Why?  

Because he is the chosen one:  the digital scribe of the cardinal world! 

Write four lines of Lyrics for your house’s picture 

This would be the picture you could hang in your house: 

 

             Here are the lyrics to the song: 

Steampunk Wedding Cake 

Sprockets and gears mesh divinely 

In this chocolate studded confection. 

We do not know which junction, 

But they love metallically. 

(Note:  A complete version of this poem won the Booktrack.com poetry contest.  Author:  

Jim Musgrave.) 

http://www.booktrack.com/#!/my-projects?booktrackId=d9598367ec0f47ad89bd9074a6ba284a
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Rhythm Exercise 

Here is a possible response using Poe’s “Annabel Lee.” 

“Sara Lee” 

For the day never dawns without bringing me coupons 

Of the beautiful Sara Lee; 

And the stores never close but I see pungent rows 

Of the beautiful Sara Lee; 

And so, in the night-time, I get down to kneel, 

Near my scrumptious, my sumptuous, my snack and my meal, 

In her wrapper there by the Twinkies— 

In her cloak by the side of the Twinkies. 

Metaphor Exercise 

Here is a sample response (authored by a former student): 

It peeked its tiny head, eluding, 

A scampering pewter hare. 

The season’s hues protruding, 

From the frozen carpet bare. 

The glowing firelight, peeping, 

Silently lying there. 

Spring hues gently keeping,  

Hard it pressed, against, the frozen carpet bare. 

Success, slow in coming, encouraging, 

The bursting hues so fair. 

That it may rise, flourishing, 

Above, the frozen carpet bare. 

To greet the new morn, rising, 

Sprung forth the hues to dare. 

Strong stem now sizing 
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Up, the frozen carpet bare. 

The flower, now clear seeing, 

‘Twas not one, but a pair. 

For close by there being, 

Another, on this frozen carpet bare. 

The sun greets the sky 

As a lover caresses his lover’s thigh 

The warmth fall on the earth 

Like his breath in her hair 

And its light fills the sky 

As her breath fills his being 

And it is morning. 

Taste/Savor Exercise 

“I taste a good apple, but I savor apple pie.  When tasting, one smacks the lips and 

chomps appreciatively.  When savoring, however, one sucks in the flavors and umms and ahhs.  I 

can develop a taste for rock-and-roll music, but classical symphonies must be savored to be truly 

relished. 

Sample Answers:  Senses 

Exercise 1:  Sight 

A.  One possibility would be to show the “Shakespearean Legend of the Coffee 

Bean.”  A beautiful tavern wench prepares the coffee by grinding it in a pewter 

urn and then placing it in an iron pot of boiling water.  She also prepare heaping 

pans of sausages, potatoes, eggs and bacon, and as she bends over to sniff the 

fragrant aroma of the coffee, we hear, accompanied by strains of the harpsichord, 

the sounds of men shouting and hallooing as they trudge into the tavern, and we 

hear the poet read in a VO (voiceover):  But O, it must be burnt!  Alas, the fire of 

lust and envy have burnt it heretofore, and made it fouler; let their flames retire, 

and burn me, O Lord, with a fiery zeal of thee and thy house, which doth in eating 

heal. 

B. You could represent an echo by showing a succession of jump-cuts of beautiful 

women walking along in silky garments, as a voice sings his echoing song:  When 

as in silks my Julia goes, then, then, I think, how sweetly flows that liquefaction of 
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her clothes.  Next, when I cast my eyes and see that brave vibration each way 

free, oh, how that glittering takes me! 

C. You could try juxtaposing two images and using a morphing technique as well:  a 

stumbling wino walks into a downtown liquor store and buys an expensive bottle 

of dinner wine.  He then creeps into an alley, and suddenly, it is transformed into 

a lovely, emerald-green glade, with birds, wildlife and flowers all around.  A 

beautiful woman takes the old man by the hand, and they sit inside a white 

gazebo.  She takes to crystal glasses from her picnic basket, and he pours the 

grape.  The VO says, as they toast the miracle of the moment:  O, for a draught of 

vintage!  That hath been cooled a long age in the deep-delved earth, tasting of 

flora, and the country green, dance, and Provencal song, and sunburnt mirth! 

Exercise 2:  Sound 

This exercise may have a variety of original answers, depending upon your imagination 

and access to musical software and other instruments. 

Exercise 3:  Taste 

A. You might show the first skirmish at dawn between American Civil War soldiers.  

As they fight, a young country boy watches from high above on a hill, eating a 

large slice of watermelon.  As the action becomes bloodier and men begin to fall 

and writhe in agony on the hard, dusty ground, the boy’s eating becomes frantic:  

red pulp, black seeds and liquid are shown in extreme close-ups as they fly in 

every direction (his eating becomes a back-and-forth melody with the warfare 

below).  In the VO, the words are chanted, dirge-like:  And now, like amorous 

birds of prey, rather at once our time devour than languish in his slow-chapped 

power.  Let us roll all our strength and all our sweetness up into one ball, and 

tear our pleasures with rough strife.  Through the iron gates of life:  thus, though 

we cannot make our sun stand still, yet we will make him run. 

B. Once again, you could try juxtaposing images to create a taste quality:  open on 

two lovers on their wedding night (dress clothes hung by the door).  As he kisses 

her at the window, the full moon shines in and their lips begin to glow warmly as 

the camera closes in, and the viewer can almost taste the kiss.  But, as the camera 

pulls back from an extreme close-up of their lips, we discover it is now a mother 

kissing her child.  As this is happening, the VO says, Welcome!  Though not to 

gold nor silk, to more than Caesar’s birthright is:  two sister-seas of Virgin-milk, 

with many a rarely-tempered kiss that breathes at once both maid and mother, 

warms in the one, cools in the other. 

Exercise 4:  Smell 

A. Show a scene, (as in Tom Jones) of a couple who eat food ravenously as they, at 

the same moment, stare lustfully at each other, while the poet reads:  Then shall 
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thy circling arms embrace and clip my naked body, and they balmy lip bathe me 

in juice of kisses, whose perfume like a religious incense shall consume and send 

up holy vapors to those powers that bless our loves and crown our sportful hours, 

that with such halcyon calmness fix our souls in steadfast peace, as no affright 

controls. 

B. Over one-half billion people live in hunger.  Perhaps images of poverty could 

reflect that hunger as well.  Juxtapose the dry, parched earth with close-up shots 

of the skeletal bodies of men, women, and children.  Compare the razing of 

rainforests with the innocent gazes of the indigenous population.  Over this all, in 

small screens, show the ravages of fire, flood, and famine.  The poet read some of 

Alexander Pope’s word over all these scenes to evoke the odor of poverty:  Lo!  

The poor Indian, whose untutored mind sees God in clouds, or hears him in the 

wind; his soul proud Science never taught to stray far as the solar walk, or milky 

way, yet simple Nature to his hope has given, behind the cloud-topped hill, an 

humbler heaven, some safer world in depth of woods embraced, some happier 

island in the watery waste, where slaves once more their native land behold, no 

fiends torment, no Christians’ thirst for gold! 

C. One could turn around the answer in B and show wealth by juxtaposing the 

bounty of Nature with the bounty of material largess:  mountains/castles, snow-

covered trees/ermine-covered women, huge land turtles/huge tanks, etc.  The VO 

might be something ironic, like:  See, through this air, this ocean, and this earth, 

all matter quick, and bursting into birth.  Above, how high progressive life may 

go!  Around, how wide!  How deep extend below!  Vast Chain of Being!  Which 

from God began, Nature’s ethereal, human, angel, man, beast, bird, fish, insect, 

what no eye can see, no glass can reach!  From Infinite to thee, from thee to 

nothing—On superior powers were we to press, inferior might on ours:  or in the 

full creation leave a void, where, one step broken, the great scale’s destroyed:  

from Nature’s chain whatever link you strike, tenth or ten thousandth, breaks the 

chain alike. 

Exercise 5:  Touch 

A. This effect could be created by showing a hippie country wedding, with close-ups 

of the bride during the ceremony that match the lyrics in this famous poem by 

Marlow:  Upon her head she wore a myrtle wreath, from whence her veil reached 

to the ground beneath.  Her veil was artificial flowers and leaves, whose 

workmanship both man and beast deceives; many would praise the sweet smell as 

she passed, when twas the odor which her breath forth cast; and there for honey, 

bees have sought in vain, and beat from thence, have lighted there again.  About 

her neck hung chains of pebble-stone, which, lightened by her neck, like diamonds 

shone.  She wore no gloves, for neither sun nor wind would burn or parch her 

hands, but to her mind or warm or cool them, for they took delight to play upon 
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those hands, they were so white.  Some say, for her the fairest Cupid pined, and 

looking in her face, was struck blind. 

B. You could create this agony/ecstasy by using juxtaposed images again:  a teacher 

scraping chalk on blackboard, a boy pulling a girl’s hair, warm milk and cookies, 

blankets around children at nap time, a little boy sneaking a first kiss, a child 

running to mother at the end of the day being enveloped in her arms. 

C. This, too, could be an agony/ecstasy demonstration.  Woody Allen creates 

excellent visuals of this first dating experience by showing a frenetic scene of 

knocking over aftershave lotion, spilling talcum, shorting out the electricity with 

the electric shaver, and cutting his face while trying to shave in a foggy mirror.  

This can continue into dinner with such scenes as smiling with chunks of broccoli 

between the teeth, trying to cut a huge piece of lettuce heart in the salad, sending a 

crab leg or lobster claw flying across at your date while you try to eat it, spilling 

wine when you pour, dribbling liquid down your front—you get the message.  It 

could all end happily with a big kiss at the front door. 

 

   

 

 

 

 

 

 


